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ABSTRACT 

The purpose of this study is to prove the positive effect of Korea Wave on inbound 

tourism in Korea, especially the effect brought by the TV drama, and to estimate 

the inbound tourism demand by analyzing the effect of Korea Wave and other 

economic indicators, such as GDP and exchange rate. For these purposes, I 

examined the Korea Wave effect on tourism demand by using film-induced theory, 

which measures the change number of visitors visiting the film shooting scene. I 

choose Winter Sonata and Jewel in the Palace, two famous Korea TV drama, and 

collected the data about the number of people visiting the shooting place before 

and after the drama spread. Also, I examined the economic factors, GDP and 

exchange rate, and found out the relationship between these factors and inbound 

tourism demand. I choose China, Japan, Hong Kong(China) and the USA as the 

sample areas, and all the panel data on tourism demand, economic factors from 

2005 to 2017 are collected to analysis. As a result, the number of people visiting 

the film shooting scene increases after the TV drama becomes famous, which 

shows the positive effect of Korea Wave on inbound tourism. Also, with the 

increasing export of Korea Culture, inbound tourism demand increases 

simultaneously. Moreover, not only Korea Wave but economic factors such as 

GDP and exchange rate also affect inbound tourism demand in Korea. 
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Introduction  

Korean Wave is a term originally used by Chinese media and it describes a 

phenomenon that Chinese young people are enthusiastic about Korean popular 

cultures, such as Korean Pop Music and Korean Soap Opera. Actually, this 

popular cultural phenomenon originated in Korea, and it has a huge influence 

around the world, especially in China, Japan, and other Asia countries. Korean 

Wave contains a huge number of contents, such as television dramas, Korean 

popular music, cosmetics, fashion and so on.  

Many people, especially young teenagers, are addicted to these contents and as 

a result, they are interested in Korea and even its culture, which finally leads to the 

desire of visiting Korea. This phenomenon becomes very common around the 

world and therefore leads to a sharp increase in inbound Korean tourism. 

According to the data from the Korean Statistical Information Service's website, 

the number of visitors arrived in Korea from 1975 to 2018 is increased from 

632,846 to 15,346,879, which almost increases 2325.6%. (see Table 1, at the end 

of the introduction part)  

Moreover, because of this phenomenon, the Korean Government realized the 

importance of developing and spreading Korean culture, which can help develop 

their country's economy, they increase the budget and give more support on 

developing Korean Entertainment Industry.   

However, there are also other aspects that can affect people visiting Korea, such 

as the economic factors including the exchange rate between Korea and other 
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countries, the income level and GDP. According to the data from Korean Statistical 

Information Service, Korean Receipts from Tourisms is increased from 6,138 

million dollars in 2007 to 17,300 million dollars in 2016, and the percentage that 

receipts from tourisms occupied in GDP is increased from 0.55% to 1.22%.  (see 

Table 2)  

Table 2: Korea Receipts On Tourism And GDP  

 

Therefore, it is necessary to study the relationship between Korean Wave, 

economic factors and inbound tourism, which can benefit the Korean national 

images and future economic development. In the following paper, I will mention 

several researches did before and show the results they get using different 

methods. Then the main part of the paper is to illustrate the relationship between 

Korean Wave, economic factors and inbound tourism in Korea. In order to make 

the modeling process easier and point out the most important determinants for 

inbound tourism, I investigate several effects, including Korean Wave (Hallyu), 

GDP, and Exchange Rate shocks on inbound tourism from four areas I chose, 

which are China, Japan, Hong Kong (China) and the USA. The result of the model 

can be significant to not only the tourism organization but also the Korean 
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Government. For the Korean Wave factor, which is very hard to measure 

quantitatively, I assume to use the amount of export culture as a representative, 

while film-induced tourism theory is the theoretical knowledge that supports my 

assumption and I use two examples to prove it. In other words, I use examples to 

explain how the Korean Wave (export culture) leads to film-induce tourism and 

finally leads to an increase in Korean tourism and its economy.   

At the end of the paper, I will come up with my final results and findings, which 

actually show the positive or negative relationship between Korean Wave, 

economic factors and inbound tourism. Through this paper, I want to show that not 

only the economy elements but also other elements, such as one country's culture, 

can affect a country's tourism. Moreover, estimating the demand for tourism can 

play an important role for not only travel agents but also the government.  

Table 1： Tourists Number From 1979-2018 
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Literature review  

The Korea Wave, or Hallyu, which includes Korean Pop music, TV drama, game, 

and other Korean entertainment, becomes very popular in the past decades. This 

phenomenon spreads around the world, especially in China, Japan, and other Asia 

countries. Also, because of that, many people are curious about Korea and even 

fall in love with Korean culture. This leads to a huge increase in Korea Tourism. 

Therefore, large quantities of researches about the relationship between Korea 

Wave and Korean Tourism have been implemented. Though the idea that the 

Korean wave is an important factor affecting Korean Tourism is still doubted, most 

of the researches holds the positive attitude that the Korean wave is an important 

factor and it has a positive effect on Korean Tourism. (Kim, Long, & Robinson, 

2009) (Lim & Giouvris, 2017) (Trolan, 2017) (Bae, Chang, Park, & Kim, 2017) 

(Beeton, 2016) 

By using the panel data, which including inbound tourism, Korean wave, GDP, CPI 

and exchange rate from 1997 to 2014 in four areas including China, Japan, USA 

and Hongkong, and using random-effect model to estimate and test the hypothesis, 

Eun-song Bae and other three authors (2017) concludes that Korean wave, as a 

new factor, has a significant effect on the inbound tourism in Korea, and economic 

factors such as GDP and exchange rate also affect the demand of inbound tourism. 

However, the consumer price index(CPI) does not have an effect on it. Similarly, 

Lim and Giouvris (2017) also did similar research on the relationship between 

some macroeconomic variables, Korean wave and tourist arrivals in Korea.  They 

observed monthly to get data that was used for their VAR IRF and D-H panel data 
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analysis. These data focused on six areas and the observation lasted for six years 

from 2007 to 2013. Through their VAR equation, they isolated the effects from 

different factors, especially the impact of different macroeconomic shocks on 

Korean tourist arrivals. While through the result of the IRFs, they reinforced the 

conclusion that the Korean wave is the only option for Korea to increase its tourist 

arrivals from foreign countries.  

Both of the researches showed that the Korean wave had a positive effect on 

tourism in Korea. However, how can the Korean wave influence Korean tourism? 

According to Trista Zhang (2016), the growth of popularity of Korean entertainment, 

culture, music and drama, more and more people are addicted to it. Because of 

this phenomenon, the exports of related products increases (Figure 1) and the 

number of foreign tourists visiting Korea rising from 6.2 million in 2006 to 8.8 million 

in 2010 (Figure 2). Joe Trolan (2017)also mentioned in her article that because 

nowadays Korea exported more and more cultural products such as the films and 

television programs, it led to a situation that people increased their interest in 

Korea, its culture and its entertainment industry, and then increased the number 

of people visiting Korea. 

Figure 1: South Korea Total Cultural Exports  

   



 6 

Figure 2: The Growing Number of Foreign Tourists visiting Korea  

  

Television drama is one of the most representative product in Korea wave, and it 

is also one of the most important factors which helps increase inbound tourism in 

Korea. In the book named “Film-induced Tourism”, which was written by Sue 

(2016), it stated that there was some relationship between the image or the scene 

in the movie and the place people want to visit. In other words, after seeing some 

movies or television, people may want to visit the same place. This phenomenon 

can also explain why television drama produced by Korea can help increasing 

Korean tourism. In the article which was written by Sangkyun Kim, Philip Long and 

Mike Robinson (2009), they did two case studies and random interviewed tourists 

to show that because of the television drama produced by Korea, increasing 

tourism in screen-tourism destination became popular for international tourists in 

Korea. In other words, because television drama became more and more popular, 

many international tourists wanted to visit the filming locations of TV drama, and 

visiting the scenes in the drama became the main purpose of their Korean tour. As 

a result, Korean tourism increases during these years. 
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In addition to the Korean wave its own charming part, support from the Korean 

government also plays an important role in developing and spreading Korean wave. 

According to Trista Zhang (2016), the Korean government realized that the Korean 

wave can help increase the Korea image in the world so that they increase the 

budget on supporting the development of the Korean entertainment industry. 

Moreover, according to Shim (2006), the Korean government did a plan that 

strengthened the standing of the Korean entertainment industry to promote it as 

the east "Hollywood". With the support from the government, the Korean 

entertainment industry may have more resources to develop its own products and 

Korean wave will be not so easy to be dismissed in the world, which means people 

will still be affected by Korean Wave and tourisms in Korea will be not so easy to 

drop down quickly. 

Although a lot of researches has been published, there are only a few researches 

focus on the relationship between the Korean wave and tourism in Korea because 

it is hard to measure. However, television drama is one of the representative 

products in Korea wave, and its TV ratings, compared to others, are relatively easy 

to be collected, so this research will more focus on the film-induced tourism in 

Korea. In other words, this research will measure the effect of the Korean wave by 

using the effects that are brought by the TV drama.  
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Research design  

Forecasting the demand for tourism plays a significant role in planning and 

decision making for both companies and countries. If a firm or country can be 

conducted by accurate demand estimation, there will be fewer management 

problems and even financial loss. In order to forecast the tourism demand 

accurately, a suitable model should be set. One of the methods that is used by 

many companies is the time series prediction method. It uses the pattern and trend 

which are based on the data from the past to predict future trends. It is an easy 

method, but it cannot tell the major factor which affects inbound tourism demand 

most. Another method that is used widely is called the causal model prediction. It 

can explore the relationship between decision variables and inbound tourism 

demand. However, this method still has its limitations. This method can only 

estimate the static relationship at a specific time point or period. In other words, it 

can only help predict the relationship at some specific time but not the entire time 

in the future. Therefore, with the attempt to overcome these shortcomings, panel 

data analysis is the most suitable method in forecasting the inbound tourism 

demand. 

Economic and tourism have a close relationship and many economic factors will 

affect the demand for tourism. According to economic theory, demand and price 

have an inverse relationship with each other. In other words, if the country people 

want to travel has a high price level, the demand for traveling to that country will 

decrease. Just as the study “Determinants of International Tourism” (2014)said, 

tourism responds strongly to the GDP and the exchange rate between two 
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countries. GDP provides a snapshot of a country and it can also reflect the people's 

income level of that country. People who have a high-income level will be more 

willing to enjoy their leisure life. So the demand for oversea tourism will increase. 

As for the exchange rate, people who live in the high exchange rate will be more 

willing to travel to the country has a low exchange rate because they can buy the 

product at a cheaper price. 

Except for economic factors, other aspects such as the one country’s culture can 

also affect the tourism demand. Just take Korea as an example, the Korean Wave 

is the most attracting and popular culture around the world. When people mention 

Korea, the first symbol comes up in people's mind must be the TV drama and K-

pop stars. On the Korea Tourism Organization website, there is a special tab for 

Hallyu Tourism, which can show that Hallyu Tourism is very popular among tourists. 

If not, the website will not list a special tab for Hallyu Tourism. Therefore, it can be 

easily seen that Korean Wave is one of the most special and attracting 

characteristics for foreign tourists to visit Korea and it can somehow prove that 

Korean Wave has a positive effect on Korean inbound Tourism.  

The phenomenon that people visiting Korea is because of the Korean Wave is 

called Korean Wave (Hallyu) Tourism, and it can be divided into two categories. 

One is called narrow Korean Wave Tourism and another one is called broad 

Korean Wave Tourism. For broad Korean Wave Tourism, tourists do not attend 

the activities which directly related to Korean Wave, such as fan meeting or concert, 

but the direct reason for them to visit Korea is their interest in Korean Wave. 

However, in this situation, it can be easily mixed with people who do not affect by 
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Korean Wave, so it is hard to measure the effect of Korean Wave in broad Korean 

Wave Tourism. however, as for narrow Korean Wave Tourism, it refers to tourists 

who are interested in Korean Wave, and visiting firm and drama shooting sites, 

participating in fan meetings or K-POP concert are the main purposes of their 

travels. Visiting firm or drama shooting sites is actually the application of film-

induce theory. This theory can show the relationship between the change number 

of people visiting and the scene of shooting sites quantitatively. Thus, in the model, 

I will compare the number of people visiting the scene of the shooting site before 

and after the specific TV drama show the relationship between Korean Wave and 

the inbound tourism in Korea. 

Except for the factors that may affect inbound tourism in Korea, one detail should 

also be paid attention to, which is the area chose. Though Korean Wave spreads 

through the world, different areas with different cultures have different attitudes 

toward this culture export. Therefore, choosing the areas that can best represent 

to illustrate the influence of the Korean Wave is important in this research, and 

after collecting the data, I decide to choose China, Japan, Hong Kong (China) and 

the USA as four areas discussing in the research. 
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Data And Model  

The purpose of this study is to examine the factors, especially the Korean Wave, 

the GDP and the exchange rate between countries, influencing inbound tourism in 

Korea. The data used are the panel data for 12 years from 2005 to 2017. The 

target areas of the model are China, Japan, Hong Kong (China) and the USA. The 

reason why I choose these four areas is that the tourists from these four areas 

occupy a large percentage of the total inbound tourists in Korea, and they can 

better demonstrate the influence brought by the Korean Wave. 

Figure 3: Tourists from different areas visiting Korea 
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Figure 4: Number of people from different countries/areas visiting Korea 

 

Measures (Research Model) 

The methodology model of the estimates for inbound tourism demand as follows.  

𝐼𝑛𝑏𝑜𝑢𝑛𝑑𝑖𝑡 = α + 𝛽1𝐻𝑎𝑙𝑙𝑦𝑢𝑖𝑡 + 𝛽2𝐺𝐷𝑃𝑖𝑡 + 𝛽3𝐸𝑥𝑐ℎ𝑎𝑛𝑔𝑒 𝑟𝑎𝑡𝑒𝑖𝑡 + 𝜖𝑖𝑡  

(i=China, Japan, USA or other countries; t=2005,2006,……2017) 

The explanatory variable, 𝐻𝑎𝑙𝑙𝑦𝑢𝑖𝑡, means the amount of Korean Wave content 

(here is drama and movie)exported to the country i at time t. 𝐺𝐷𝑃𝑖𝑡 is the gross 

domestic product of i at time t. 𝐸𝑥𝑐ℎ𝑎𝑛𝑔𝑒 𝑟𝑎𝑡𝑒𝑖𝑡  means the exchange rate of 

Korean won against country i at time t. α  is the intercept, which means the 

individual characteristics of each individual country. 𝜖𝑖𝑡 means the error term.  

Table 3: Describe Variables  

Variables  Unit  Describe variables  Reference  

Inbound 

Tourism 

Demand 

People  Number of tourists to Korea from China, 

Japan, Hong Kong(China), USA  

Korea 

Tourism 

Organization  
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Korean Wave  USD Amount of Korean Wave exports to China, 

Japan, Hong Kong(China), USA 

Statistic 

Korea  

GDP  USD Each country’s (USA, China, Japan, Hong 

Kong) GDP by year 

World Bank  

Exchange Rate  Won/other 

currency  

Korean Won exchange rates for each country 

(Average rate by year) 

Bloomberg  

 

Korean Wave Tourism divides into broad and narrow, and film-induce tourism is 

the one that can be measured quantitatively. The change of population and 

revenue can reflect the relationship between the content exported and the effect 

on inbound tourism.  

Winter Sonata was one of the most successful Korean TV drama and it became 

successful in the Korean market in 2002. Later it spread to other countries, such 

as China and Japan, and also gained a huge success. Nami Island was the main 

location used for the production of Sonata. From 2003 to 2005, there were more 

than half a million foreign visitors (674,191) visiting there because of the Sonata 

and the entrance revenue was estimated at around USD 0.5million in 2004 (KNTO 

2004).   

Jewel in the Palace was another successful Korean TV drama and it shot at 

Daejanggeum Theme Park. In 2005, China started to play it on Hunan TV and the 

number of tourists who visiting Daejanggeum Theme Park increased from 15,3658 

in 2005 to 18,233 in 2006 （Table 4）.  
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These two examples can strongly support the film-induce theory. Moreover,  

through these two examples, it can be seen easily that TV drama, one of the main 

contents of Korean Wave, does have a positive effect on increasing the population 

of tourists visiting and the revenue of tourism.  

Some of the data in the research are second-hand from previous research and 

other data are from the Korea website, Bloomberg and World Bank. 
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Analysis And Findings  

Sample  

The database starts in 2005 and ends in 2017. I use Stata to do the panel data 

analysis. Though a bigger database can be more trustful, some of the data of the 

variables in the research are lack or not available, and finally, the time period is 

determined between 2005 and 2017. All of the data of variables GDP, exchange 

rate were found in the World Bank and Bloomberg. The data of Korean Wave was 

from the Korean Statistical Information Service, including culture export to other 

countries and the number of tourists visiting Korea with a different nationality. 

Table 5: Raw data about each variable  

 

Descriptive statistics 

Firstly, the variables are statistically described to observe the range, average 

level and fluctuation of the variables. Descriptive statistics were made on 

inbound, hallyu (Korean Wave), GDP and exchange rate of four specific areas 
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from 2005 to 2017 to obtain the minimum-maximum, mean and standard 

deviation of each variable. 

Table 6: Descriptive statistics  

 

Though table 6, it can come up with several results. The inbound mean (average) 

in the sample is 1.690000, the maximum is 8070000, the minimum is 140000. 

The mean of GDP is 7180.1923, the maximum is 19,500, the minimum is 

194.0000. The mean of Hallyu is 75500, the maximum is 406000, the minimum is 

4862.0898. The mean of Exchange Rate is 352.3548, the maximum value is 

1259.5500, the minimum value is 7.8100. Also, there are no outliers in the 

variables. 

Variable Correlation Coefficient  

Secondly, in order to analyze the linear correlation between different variables, 

inbound tourism, hallyu, GDP and exchange rate were analyzed to obtain the 

correlation coefficients between variables.  

Table 7: Variable Correlation Coefficient Matrix 
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Through the table 7, it shows that the correlation coefficients between inbound 

and GDP and hallyu are positive and significant, indicating that a higher level of 

economic development or a greater impact of hallyu will lead to a higher demand 

of inbound tourism. However, the Inbound tourism and exchange rate coefficients 

are negative and significant, which indicated that a larger exchange 

rate(KRW/other currencies in this model) will lead to a smaller demand for 

inbound tourism. 

Regression analysis 

As the model established before it ++++= rate hallyu gdpinbound 3it2it10it , it 

is also important to determine whether a fixed effect or random effect regression 

was used for panel regression, so the model was tested by the Hausmann test. 

The test results showed that the chi-sq statistic was 1.07, the p-value was 0.9900, 

which was greater than 5% significance level, and the null hypothesis could not be 

rejected, which means that the model was a random effect model. 

Table 8: Full Sample Regression Results 

inbound Coef. Std. Err. z P>z 

gdp 93.6057  25.6535  3.6500  0.0000  

hallyu 17.5213  1.1576  15.1400  0.0000  

rate -1253.0990  382.1772  -3.2800  0.0010  

year     

2006 -47535.4000  228303.4000  -0.2100  0.8350  

2007 -82966.0600  228590.6000  -0.3600  0.7170  

2008 213104.8000  228421.4000  0.9300  0.3510  
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2009 95885.0500  228635.1000  0.4200  0.6750  

2010 8662.9890  228841.5000  0.0400  0.9700  

2011 -205020.8000  230341.4000  -0.8900  0.3730  

2012 -233522.7000  231109.0000  -1.0100  0.3120  

2013 -346369.4000  233100.2000  -1.4900  0.1370  

2014 -154691.7000  234914.3000  -0.6600  0.5100  

2015 -424760.8000  237203.6000  -1.7900  0.0730  

2016 -374925.9000  248758.0000  -1.5100  0.1320  

2017 -959626.3000  237129.4000  -4.0500  0.0000  

_cons 330667.1000  168621.5000  1.9600  0.500  

 

From table 8, we can find that the GDP coefficient is 93.6057, which is significant 

at a significant level of 1%, indicating that GDP has a significant positive impact 

on inbound. As for hallyu, the coefficient was 17.5213, and the p-value was less 

than 1%. After passing the significance test, Hallyu had a significant positive 

impact on inbound. For each percentage point increases in Hallyu, the inbound 

increases by 17.5213 percentage points. For the Exchange Rate, the coefficient 

was -1253.0990 and passed the significance test of 1%, which shows that a 

larger Exchange Rate will lead to lower inbound tourism demand. 

The result from the Variable correlation coefficient analysis and regression 

analysis are constant. Therefore, I can make the final conclusion about the result. 

GDP and Hallyu have a positive effect on inbound tourism demand in Korea, while 

the exchange rate (which is KWR/other currency) has a negative effect on inbound 

tourism demand. A high GDP in other countries can increase the possibility of 
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oversea travel and it can increase inbound tourism in Korea. However, a high 

exchange rate in Korea to other countries will reduce the willingness of foreigners 

traveling in Korea because the cost of traveling becomes expensive. These results 

are consistent with the hypotheses I made before and other researches' results.   
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Conclusion  

In conclusion, the study analyzed the effects of the Korean Wave and economic 

factors, which is GDP and exchange rate, on inbound tourism demand in Korea. 

Also, the study examined these influences for the foreign tourists from China, 

Japan, Hong Kong (China) and the USA because the tourists from these four areas 

accounted for more than half of the total number of visitors from all over the world. 

What' more, panel data on inbound tourism, Korean Wave, GDP, and exchange 

rate from 2005 to 2017 were collected for analysis, and the results are summarized 

as follows. 

Firstly, after calculating, the random effect model was used in the study and it 

helped estimate the result and test the hypothesis which made before the study.  

Secondly, the Korean Wave has a positive effect on inbound tourism demand. The 

increase in the export of Korean culture, which can enhance the influence of 

Korean Wave, can increase the number of tourists visiting Korea. Therefore, it is 

necessary for the government and agents to come up with some strategies to 

speed up the Korean Wave. Thirdly, gross domestic product (GDP) also has a 

positive effect on inbound tourism demand. If a country increases its GDP, it 

indicates that the income of the people who live in that country increases, and they 

have extra money which can be used in traveling. Therefore, the demand for 

tourism will increase and inbound tourism for Korea will also increase. Finally, the 

exchange rate (other currency/won) has a negative effect on inbound tourism. if 

the exchange rate in which other currency against won increases, it means that 



 21 

one won needs more other currency, and people from other countries need to 

spend more money on traveling. It will decrease the willingness for people to travel 

to Korea. 

In this study, there are still some limitations existing. The first limitation is that it is 

very hard to measure the effect of Korean Wave on tourism quantitatively. Korean 

Wave contains a lot of content, such as TV drama, K-pop, fashion, cosmetic and 

so on. Also, it is hard to tell if the tourists’ purpose of coming to Korea is because 

of the effect of Korea Wave. However, in this study, the effect of the Korean Wave 

is regarded as the only effect of Korean TV drama. It cannot show the real influence 

that the Korean Wave brings.  

The second limitation is that other countries' policies can also affect the Korean 

Wave and inbound tourism in Korea. Just take China as an example. After 2016, 

a ban on Korea's limit is published in China, which means that Korean TV dramas 

cannot be played in China and Korean idol cannot hold concerts or fan meetings 

in China. Because of this ban, many Korean TV dramas are not been able to be 

seen and many new K-pop idols cannot attend the Chinese market. So, many new 

generations have little chance to get in touch with Korean Wave and the effect of 

the Korean Wave in China becomes weaker and weaker. However, the number of 

tourists from China to Korea does not decrease. Under this situation, it cannot 

make the conclusion that Korean Wave does not affect inbound tourism in Korea. 

Therefore, with some countries’ policies, the effect on inbound tourism brought by 

Korean Wave may decrease, but it cannot show the useless of Korean Wave on 

inbound tourism.  
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However, this study also has some contributions. The first contribution is that this 

paper is trying to measure the Korean Wave effect quantitatively. Moreover, 

because the forecasting demand model established, it can help estimate the 

tourism demand more accurately and help the government plan and come up with 

some strategies to manage tourism better in the future. Additionally, after proving 

that Korean Wave has a positive effect on inbound tourism, it encourages the 

government and companies to come up with tourism activities and programs 

according to the trend of Korean Wave fans. In this way, they can attract more 

tourists and it can help develop Korean cultural and tourism better.     

 

 

 

 

 

 

 

 

 

 

 



 23 

Works Cited 
Bae, E.-s., Chang, M., Park, E.-S., & Kim, D.-c. (2017). The effect of Hallyu on tourism in 

Korea. Journal of Open Innovation: Technology, Market, and Complexity. 

Beeton, S. (2016). Film-Induced Tourism. Channel View Publications. 

Culiuc, A. (2014). Determinants of International Tourism. 

Doobo, S. (2006). Hybridity and the rise of Korean popular culture in Asia. Media, 

Culture & Society , 25-44. 

Industrial Brand Leaders and Korean Industrial Standards. (n.d.). Retrieved from 

Korea.net: http://www.korea.net/AboutKorea/Economy/Industrial-Brand-Leaders-

Korean-Industrial 

JUNG, E.-Y. (2009). Transnational Korea: A Critical Assessment of the Korean Wave in 

Asia and the United States. Southeast Review of Asian Studies, 69-80. 

Kim, S., Long, P., & Robinson, M. (2009). Small Screen, Big Tourism: The Role of Korea 

Popular Korean Television drama in South Korean Tourism. Tourism 

Geographies An International Journal of Tourism Space, Place and Environment, 

308-333. 

Kuwahara, Y. (2014). The Korean Wave. United States : PALGRAVE MACMILLAN. 

Lee, S. (2011). The Korean Wave: The Seoul of Asia. The Elon Journal of 

Undergraduate Research in Communications . 

Lim, S., & Giouvris, E. (2017). Tourist arrivals in Korea: Hallyu as a pull factor. Current 

Issues in Tourism. 

Trolan, J. (2017). A look into Korean popular culture and its tourism benefits. 

International Journal of Educational Policy Research and Review, 203-209. 

zhang, t. (2016, April 15). Korean Wave Boots Economic Growth. Retrieved from 

Waltham Trade Policy Review: 

https://tradepolicy.wordpress.com/2016/04/15/korean-wave-boots-economic-

growth/ 

 

 

 

 

 

 

 


