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Abstract 

With the number of people who invest in sneaker become bigger and bigger, most 

people think investing in sneakers is a new method to get returns. Students are main 

force for this. However, there are some phenomenon called “reap leeks” in China 

which result from herd behavior. Some people make great fortune overnight while 

others got a huge loss. This thesis delves into the percentage of students who invest 

in sneakers, impacts of herding and causes of herding. An online survey will be 

conducted to collect students’ response. In this thesis, F-test, t-test and multiple 

regression will be applied to explore the impacts and causes of herd behavior in 

investing in sneakers. The results of this thesis only display the students of WKU. 

Key Words: invest in sneakers, herd behavior
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1. Introduction 

It is commonplace to invest in stocks, invest in futures and as well as invest in gold. 

Recently, invest in sneakers have become popular again, especially in China. There is 

a buzzword saying, "Middle-aged people would like to invest in stocks, the 

generation after the 90s would like to invest in sneakers.” Because of scarcity, 

limited-edition sneakers are hard to buy. Sneakerheads need to get shoes from 

seckilling online and offline, which is like a fierce competition. Recently, on the US 

shoe online e-commerce platform Stock X, Nike released a limited-edition sneaker, 

called Jordan 1 Retro High Travis Scott. This pair of shoes with the original retail price 

of $175, in the short-term price of the second-hand market soared to a maximum of 

$3750, up nearly 20 times. This is not one of the cases like this. The price of limited 

edition and classic sneakers has increased several times or even dozens of times. 

Although expensive, there are still a bunch of people rushing to pay for it.  

 

Because of the huge profit, there has been such a phenomenon, namely investing in 

sneakers. However, when the concept of buying sneakers brings the concept of 

“invest”, its essence has changed. Investing in sneakers refers to sneakerheads after 

the purchase of limited-edition shoes, not to wear, but want to resell the difference 

in the behavior. The demand for fans to collect sneakers has spawned a large 

number of shoe vendors and gradually derived the so-called sneaker resale market. 

Cowen estimates that the U.S. sneaker market worth at $21.2 billion, and the overall 

global sneaker market is nearing $100 billion. Within that “Sneaker verse,” the U.S. 

resale market has an estimated value of $2 billion, and the global sneaker resale 

market is valued at about $6 billion. Like the stock market, the sneaker resale market 

is also risky. 

In China, no doubts that students have become the biggest part of sneakerheads 

who trade sneakers. Due to the sneaker resale market is like a financial market, we 

cannot avoid behavioral finance. There are many investors follow others to invest. 

Some news all told us some people do herd behavior in sneaker resale market and 
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had a huge loss. So we can assume that in sneaker resale market, herd behavior 

exists. What factors are driving more and more university students do herding when 

they invest in Sneakers and what are the effects?  

Given the rise in popularity of this phenomenon, it is surprising that very little 

research exists. Prior literature discusses the existence and impact of herding among 

investors who trade stocks with emotion more than objective information but not 

related sneaker resale market. Otherwise, there also a few literatures discussing 

about sneaker market and sneaker resale market but not motion investment. 

However, in China, herd behavior makes sneaker resale market riskier and 

unhealthier, especially this summer. The purpose of this paper is talking about herd 

behavior in the sneaker resale market. The rest of this paper is sorted out as 

pursues. Section 2 spreads past literature on each pre-mentioned factor. Section 3 

describes the survey and hypotheses in more detail. Section 4 analyzes the survey 

used to test the relationships and results. Section 5 concludes the whole paper and 

limitations. 

 

2. Literature Review 

While there are only a few pieces of literature on that the thesis includes both herd 

behavior and investing in sneakers. I will divide my thesis into different parts and my 

paper will build five different parts on the previous literature review. 

 

2.1. Herd behavior 

Herd, in other words, which means sheep, is a dispersed association. From the most 

part, it is aimlessly left and right, however, once a sheep has an action, other sheep 

will surge fast without consideration, completely disregarding the potential wolves 

next to them and better grass in the distance. The human also does the same thing. 

Although we may think otherwise, every decision we make is inevitably influenced 

by many factors, such as knowledge, public information and as well as someone’s 

actions. On balance, herd behavior is a phenomenon in which people act on the 
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whole as a component of a gathering, regularly settling on choices as a gathering 

that they would not make as a person. 

 

2.1.1. Herd Behavior in Financial Markets 

In financial markets, investors or analysts also cannot always keep rational to do 

every single decision. Many studies are discussing the influence of psychology on the 

behavior of investors, which called behavioral finance. Herd behavior is the most 

common one. Victor and Helen (2000), introducing some principles of herd 

behavioral finance, presents that herding comes to pass when a group of investors 

makes investment decisions on a particular snippet of information, however, 

overlooking other pertinent information, for example, news or financial reports. 

(Ricciardi, 2000) 

 

2.2. Investment in Sneakers 

2.2.1. Scarcity and Sneaker Resale Market 

People who collect, wear, trade and admire sneakers with great enthusiasm are 

called sneakerheads. (Dufur, 2017) The sneaker subculture has permeated 

mainstream culture over the last decades. This subculture can be ascribed to two 

significant proveniences: basketball, specifically the occurrence of Michael Jordan 

and his Air Jordan line of shoes, which first released in 1985, and the development of 

hip-hop music. Respective fashionable brands and styles of sneakers have become 

mainstream in the sneakerhead subculture.  

Although value determines price, demand, and supply affect price. The idea is that 

the price of the product will self-regulate in the open market and will continue to 

fluctuate until it reaches a point at which the quantity provided by producers equals 

the demand of consumers, which is called equilibrium. Numerous companies in the 

sneaker market are seeking for a differentiated strategy in their business-level 

strategy, hoping to differentiate their products according to consumers through 

novel dispersion channels and persistent item innovation. (Warnett, 2016). There are 

many products to choose from in the sneaker market. Generally, in light of fact that 
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they lean toward the brand's design style or the particular mechanical developments 

the brand has, most sneakerheads favor a brand. Thus, sneakers that have the most 

worth are usually exclusive or limited editions. Likewise, certain shading plan might 

be rarer comparative with others in the similar sneaker, blowing up attractive quality 

and worth. The inclination towards supply-scarcity might have been not 

fundamentally surprising, but the extent to which this inclination reached was. 

Sneakers are as a matter of first importance a utilitarian product, and demand-

scarcity is usually interpreted as an evidence of quality. (Cassidy, 2018). More and 

more limited sneakers come out.  

However, all sneakerheads want to get a pair of unique sneakers whose amount is 

insufficient. The number of sneakerheads who doesn’t get it is bigger than those 

who get it. For instance, 2000 turned up for 300 pairs of shoes. Limited editions 

provide an appreciation space for resale. Some platforms for resale come into being. 

In the resale market, bidders and askers have disparate goals and even different 

buyers’ aims are not similar. Since regarding the secondary market as their last 

opportunity to get one explicit sneaker which they are fixated on, purchasers looking 

into the sneaker resale market are mainly for scanning for it. (Lux, 2018) 

Sneakerheads, in the beginning, want to get sneakers they like. However, there are 

some other motivations. Some buyers are purchasing prestige symbols or even 

speculating on the price advancement of a shoe and reselling it themselves later. For 

sellers the essential object is making a profit, regardless of whether to make a living 

or to finance the own sneaker buying habit. (Lux, 2018) 

 

2.2.2. Investing in the Sneaker Market  

The knack to making money selling sneakers is, before reselling them on for 

increasing prices, getting your hands on the cheap at retail. In the stock market, this 

method is namely speculation. As I have elaborated above, some buyers’ motivation 

is speculating on the price growth of sneakers and resell it. StockX, which is a 

platform for resale, once saw a pair of Nikes purchased for $250 at retail, sell for 

$40,000. (www.standard.co.uk) The profit is huge. “Anyone that could figure out 
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how profitable if they get their hands on a pair of Air Jordans from the first Virgil 

Abloh’s Off White x Nike collaboration, for instance, purchased the shoes at $200 or 

$250 at retail and could resell them immediately for $1500,” says Luber, who is the 

co-founder of StockX. “There’s enormous benefit to be made. Since that exists, every 

single individual wants to be able to buy it at the retail price, which means it’s 

practically outlandish.” (www.standard.co.uk) The price of hundreds of dollars of 

tide shoes can be sold 10 times, and sneakerheads who traded shoes earned 

228,000 US dollars in 2 days. These pieces of news are endless.  

The profit in investing in sneakers can even more than stocks. Moreover, the sneaker 

resale market is unregulated and there is no central exchange. Sneakers are a legal 

and available investment choice for a lot of people. In the US, there are more than 

50 different online markets and in Chine, excluded someone traded in WeChat, there 

are more than 10 online markets. Wherever sneakerheads come into contact with 

one another, shoes will be purchased and sold. 

Once in a while the collectible turns into the investible and sneakers are a prime 

model. For some, sneakers are a kind of social currency, but Cowen Equity Research 

believes that sneakers are emerging as an alternative asset class. In China, there are 

also some conducts like derivatives in these apps. (Cowen Equity Research, 2019) For 

instance, some platforms have also launched a "guaranteed pre-sale" service, which 

is pre-sold to users before the official release, which is guaranteed by the platform, 

which is very close to futures trading. 

 

In this carnival of shoes, the most subversive people's cognition is the three sneaker 

indexes that look like the Nasdaq index. This model of trading shoes in the same way 

as stock trading has also laid the groundwork for today's crazy shoe market. The 

three major indexes of sneakers circulating on the Internet are actually from the US 

shoe trading platform StockX. The company was founded in 2016, but Josh Luber, 

the founder of StockX, put forward the idea of stocking the shoe trading market as 

early as 2015: Selling sneakers like stocks, using sneakers as an investment, building 

http://www.standard.co.uk/
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a platform for buyers and sellers to trade freely. In China, there are also some 

derivatives exists. 

 

2.2.3. Higher Returns 

If you had invested in a pair of Air Jordan 3 Black Cement in 2011, you could either 

be wearing them on stage or have earned 162 percent on your money which is 

twofold the S&P and 20 percent more than Apple. (Luber, 2015) Retail investors 

always join the market when there are huge profits. The inclination to herd is 

profoundly associated with investors’ propensity to seek momentum investment 

strategies. (Bikhchandan, 2000) In June, the A-share Shanghai Composite Index rose 

by 2.7%, while in June, the number of shoes in the price list of the shoes increased 

by more than 25%, making the stock market far behind. On August 19th, among the 

top 100 sneakers, the turnover of 26 popular models has reached 450 million yuan, 

exceeding the volume of NEEQ (National Equities Exchange and Quotations) on the 

same day. The limited sneakers have a huge appreciation space, where if you use 

momentum strategies, you can obtain profits. 

 

2.2.4. Recent Trend of Investing in Sneakers 

Given gigantic benefits, the population of sneakerheads who invest in sneakers has 

increased and greater. The development is mainly in Europe, North America, and 

China, where sneaker culture has prospered and demand for limited sneakers has 

driven prices up exponentially. (Green, 2019) Cowen (2019) gauges that the U.S. 

sneaker market is worthy $21.2 billion, and the overall global sneaker market is 

nearing $100 billion. Within that “Sneaker verse,” the U.S. resale market has an 

estimated value of $2 billion, and the global sneaker resale market is valued at about 

$6 billion. (Cowen Equity Research, 2019) 

Nowadays, the Internet is full of all kinds of stories that rely on investment in shoes 

and get rich overnight. When people flocked to the market, this matter has little to 

do with the shoes themselves, but another story of " reshuffle". According to the 

statistics of the growth black box, in China, the transaction volume of the two apps 
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of poison app and nice has exceeded StockX in the past year, and the transaction 

amount of the poison app reached 15.3 billion, 93% of which comes from shoe 

trades, and nice is still growing at 200%. 

 

2.2.5. Herd Behavior in Sneaker Resale Market in China 

Although there is not any literature reveals herd behavior in Sneaker Resale Market, 

we can find that some sneakerheads will follow someone’s activity in reality.  

 

2.3. Impacts of Herd Behavior in Investing in Sneakers 

2.3.1. Leek and Reaper 

“Reap leeks”, which is a buzz word in China means that retail investor who has no 

investment experience and no professional knowledge background, because they 

like to follow the trend and listen to the gossip, often play the role of the investor 

using momentum strategy. It is difficult for them to make money because they often 

buy at high prices and leave the market at a low price. Like leek, they are reaped by 

the main banker. There is a common phenomenon in China. "Capital" is invisible, and 

it is almost impossible to find traces of these capitalists in the platform or the 

exchange group. Only a few unusual numbers can be used to find clues. If there are a 

large number of similar transaction records at a certain moment, then the people 

with capital are buying a lot of low-priced shoes, and then put the news out and wait 

for the leek to enter. “This sneaker’s price is about to fly, and we have to hurry in.” 

After the purchase, the big brothers have already finished the transaction and closed 

the position. The heat disappeared and the shoes could not be sold. (Tang, 2019) 

Some people become reapers and some people become leek. The risk is higher than 

stock market. 

 

2.3.2. Mispricing, Higher Risk and Unhealth in Sneaker Resale Market 

On the sneaker trading platform, the seller can bid at any price and sell as much as 

he wants. As long as the consumer is willing to buy it, there is no mechanism to 

measure the price. Because of the third dimension of uncertainty, herd behavior can 
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lead to significant short-term pricing errors. (Avery&Zemsky, 1988) The crowding 

response is more grounded when the market is rising, is described by higher 

exchanging volume, and is more volatile. (Tan, 2008) When more people flow into 

the market, the market becomes more fluctuated. Herding is present when volume 

and volatility are high. (Tan, 2008) Nofsinger (2008) suggests that moving with the 

herd magnifies the psychological biases associated with investing, which is a 

negative impact, and results in a reduction in investment returns.) 

Now the sneaker market is becoming more and more unhealthy. Under the 

temptation of huge interests, the shoe market is constantly exposed to selling fakes 

and identifying fraud. Many fans of sneakers have also started being hustlers and 

touts, buying goods from channel dealers, or hiring people to queue up, disrupting 

the normal market order. As a result, the shoes lost their original meaning, so the 

ultimate injury is not only the consumer but also ruin the shoe market. (Shuang, 

2019) 

 

2.4. Causes of Herd Behavior in Investing in Sneakers 

2.4.1. Investor’s Characteristics 

One’s ability to make good investment decisions is impeded by psychological biases. 

(Nofsinger 2008) Thus, it infers that different gender, different level of education 

and different majors may differ the action of receive recommendations. More formal 

education and more investment courses may decrease the frequency of herd 

behavior. 

 

2.4.2. The Paucity of Reliable and Timely Information  

One of the elementary factors for herd behavior, upon which decisions by the 

investor are made, is the paucity of reliable and timely information. (Chong 2017) 

Kyle Model suggest that a large number of buy orders is an indicator of positive 

market sentiment, while a larger number of sell orders is a mark of bad news. (Kyle, 

1985) Therefore, inadequate information will seriously impact one's choice. If there 
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had complete information in public, investor would have been able to make their 

own judgements and choices. 

Herding is available in both up and down markets, in spite of the fact that herding 

asymmetry is increasingly significant in Asian markets during rising markets. (Chiang, 

2010) The paucity of reliable and timely information is extremely conspicuous in 

Sneaker Resale Market since the Market can only spread limited information in the 

sneaker market and most information is propagated by sneakerheads themselves. 

Investors' conduct is analyzed by certain researchers under vulnerability data shows 

that investors will pursue two different ways to settle on choice, one is at the 

thought of augmenting individual profits to pick one's activity by looking at returns 

at changed circumstance under constrained information, the other way is following 

other investors' choice by disregard of his restricted data. (Li, Gan&Mai, 2008)  

 

In China, public information has a lag time. Most of the sneakerheads are carried out 

on the WeChat group, which cannot be searched, and the privacy is extremely 

strong. However, the information in this group is spread by a person in that group. 

Nobody is sure that the information in a group is real, but there are some people will 

follow this information and then they become leek. 

 

2.4.3. The Desire for Reputation and Richness 

Herd behavior can emerge in a variety of contexts, as a result of rational attempts by 

managers to enhance their reputations as decision-makers. (Scharfstein, 1990) 

Although in the sneaker resale market, no manager would help clients to manage 

their portfolio, sneakerheads who investing in sneakers also crave for richness and 

desire for making a great fortune overnight. In order to pursue self and express 

individuality, some college students will pursue shoes with obvious signs and special 

meanings. (Cheng, 2014) In addition, decision makers may be influenced by other 

famous people, particularly if they are viewed as experts, because investors eager to 

become the person like them. Sandler and Raghavan (1996) find that investors have 

a proclivity to follow the actions of Warren Buffett. 
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3. Methodology & Data 

3.1. Data and Sample 

I’m planning to do a survey to get primary data from respondents. The design of 

survey showed in table 1. This study will be held at Wenzhou-Kean University, a 

Chinese-American university in Wenzhou City, Zhejiang, during the fall term 2019. 

Simple random sampling method is proposed to use in this study. All of the 

respondents are independent and chosen with no purpose, also each of them has 

the equal probability to be questioned from the sample. The sample size is about 

100 WKU students which contains freshman, sophomore, junior and senior among 

all female and male students and majors in all business and nonbusiness. Online 

questionnaire will be applied in this study. Survey software is used to set up the 

questionnaire and then I will provide the link of the questionnaire to my potential 

respondents to assess it and respond through WeChat. 

 

Research 

Design 

Study 

Design 

Sample 

Size 

Sampling 

Techniques 

Mode of 

Inquiry 

Data 

Collection 

Descriptive-

Correlational  

Design 

Cross- 

sectional 

10 research 

participants 

Simple 

Random 

Sampling 

Quantitative Online 

Survey 

Table 1 Design of Survey 

 

To begin with, the respondents’ basic characteristics related to the study, including 

gender, major and year level, has been collected to have a further study about 

causes of herd behavior in investing in sneakers. The trend of investing in sneakers 

will be measured by yes or no question that whether you have ever invested in 

sneakers. If students choose yes of that question, then they need to answer other 

question about investing in sneakers; if not, the questionnaire is finished.  
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In the second part, I propose questions about frequency of herd behavior, causes 

and impacts. To examine the potential impact of herding in my study, the 

respondents’ average profit or loss in investing in sneakers will be collected. To 

examine the causes of herding in my study, there are 2 agree or disagree questions. 

The degree of agreement is from 0 to 100. 

 

3.2. Hypothesis and Model 

I propose three hypothesis and and gain data from the survey. I will divide students 

who have the experience of investing in sneakers into 2 groups in order to examine 

whether there is difference in returns and variance. Moreover, one multiple 

regression model will be used under one hypothesis to analyze the causes of herd 

behavior in investing in sneakers. The significant level is 10% for determining the 

falsification of the null hypothesizes. 

Hypothesis 1: 

𝐻𝑜:There is no significant difference in variance between students who do herd 

behavior and who do not. 

I will use F-test to examine homogeneity of variance test. This test is in order to 

determine whether is difference in variance from different two samples. In other 

words, it can tell us whether there is difference in risk of investing in sneakers 

between these two groups. 

Hypothesis 2: 

𝐻𝑜:There is no significant difference in mean returns between students who do herd 

behavior and who do not. 

I will use t-test to examine whether there is difference in mean returns from 

different groups. On balance, F-test and t-test can examine whether herd behavior 

has negative effects on investment. 

Hypothesis 3: 

𝐻𝑜:Students’ characteristics, the paucity timely and reliable information has no 

significant impact on herd behavior. 
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Model:  

𝑦 = 𝛽0 + 𝛽1𝑥1 + 𝛽2𝑥2 + 𝛽3𝑥3 + 𝛽4𝑥4 + 𝛽5𝑥5 + 𝑒𝑖 

𝑥1: 𝐺𝑒𝑛𝑑𝑒𝑟 

𝑥2: 𝑌𝑒𝑎𝑟 𝐿𝑒𝑣𝑒𝑙 

𝑥3: 𝑀𝑎𝑗𝑜𝑟 

𝑥4: 𝑇ℎ𝑒 𝑝𝑎𝑢𝑐𝑖𝑡𝑦 𝑡𝑖𝑚𝑒𝑙𝑦 𝑎𝑛𝑑 𝑟𝑒𝑙𝑖𝑎𝑏𝑙𝑒 𝑖𝑛𝑓𝑜𝑟𝑚𝑎𝑡𝑖𝑜𝑛 

𝑥5: 𝑇ℎ𝑒 𝑑𝑒𝑠𝑖𝑟𝑒 𝑜𝑓 𝑟𝑒𝑝𝑢𝑡𝑎𝑡𝑖𝑜𝑛 𝑎𝑛𝑑 𝑟𝑖𝑐ℎ𝑛𝑒𝑠𝑠 

I adopt multiple regression model to determine the causes of herd behavior. Gender, 

year level and major are there main students’ characteristics. According to this, we 

can find whether education variables about financial knowledge and primary 

physiological factor have impact on herd behavior.  

 

4. Results 

As what I have elaborates above, I have already explained the meaning of herd 

behavior and investment in sneakers. My results will focus on percentage of 

students who have invested in sneakers, impacts of herd behavior and as well as 

causes of herd behavior. Besides, the results only represent our university. The 

number of total respondents is 113. 

 

4.1. Investment in Sneakers 

4.1.1. Percentage of Students who Investing in Sneakers 

Every student who is conducted in the survey knows the investment in sneakers. It’s 

difficult, however, to depict the trend of students who invest in sneakers. Thus, I 

concentrate on the percentage of students who invest in sneakers. 

Figure 1.1 shows that percentage of student who have ever invested in the sneaker 

market. “Yes” means that students who have the experience of investing in the 

sneaker market while “No” means students who not. We can see that 30.09% of 

students have experience of investing in sneakers in our university. Due to that 

sneakers are emerging as an alternative asset class (Cowen Equity Research, 2019) 

and compared with the percentage of students who invest in stocks, there are 
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enough occurrences of students who have invested in sneakers and the number of 

students cannot be nothing to sneeze at. We also can find that almost students who 

have invested in sneakers are male students, which occupies 79.41% of students 

who have invested in sneakers. We cannot deny that male students always keen on 

sneakers and have good knowledge of sneakers. 

 

Figure 1: Pecentage of Students who Have ever Invested in Sneakers 

 

4.1.2. Returns and Risk 

After calculation, the average return of investing in sneakers in our university is 

153% and the variance is 1.70. Compared the average annual return, since its 

inception in 1926 through 2018, which is approximately 10% (investopedia.com), 

and current variance of S&P 500, which is 0.5038 (Macroaxis.com, 2019), sneaker is 

a higher risky asset.  

 

4.2. Herd Behavior 

Due to high volatility, consistent with Tan (2008), who said herding is present when 

volume and volatility are high, herd behavior occurred in the sneaker market. In my 

survey, only 2 students who never do herd behavior. To analysis the impact of 

herding, I first identify those students that their frequency of following others’ 

advice or activities more than 50 are always do herding. There is questionable: why 

would more than 50 be related with different performance as compared with less 

69.91%
23.89%

6.19%
30.09%

Pecentage of Students who Have ever Invested in Sneakers

Male Female

No Yes
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than 50. The likely answer is that less frequent do herd behavior may represent that 

investors have a high probability to discern and scrutinize the recommendation and 

activity before they follow other’s advice and activity, though they sometimes also 

do herd. Their returns may not be affected by herd behavior. Therefore, I divided 

students into two groups. One is the group of students always and sometimes do 

herd behavior, which is represented by more than 50. The other one is the group of 

students seldom or never do herd behavior, which is represented by less than or 

equal 50. According to figure 2, the percentage of less than 50 is 47.06%, while more 

than 50 is 52.94%. It indicates that more students do herd behavior in investing in 

sneakers. 

 

Figure 2. Distribution of Two Groups 

 

 

4.3. The Impact of Herding 

Prior researches suggest that herd behavior is detrimental to investment 

performance. To test potential impact of herd behavior in my study, I choose to 

concentrate on returns within which students who have invested in sneakers and as 

well as deviation of Returns. However, there is a deficiency of my study, due to 

investing in sneakers is emerging alternative asset, where there is no benchmark, 

thus making me difficult to adjusts for differences in market return over time. 

52.94%

47.06%

<=50 >50
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4.3.1. Deviation of Returns 

On account of that my primary data from the survey, I should do homogeneity of 

variance test firstly. After running F-Test, showed in table 3.1, given the significance 

level of 10%, due to P-value is 0.13, I cannot reject null hypothesis that there is no 

significance in variance. In other words, there is no significant difference risk 

between students who do herd behavior and who do not. Simply, doing herd 

behavior do not impact the risk of investing in sneakers.  

F-Test Two-Sample for Variances 

Frequency of herd behavior ≤ 50 > 50 

Mean 145.5% 162.125% 

Variance 2.19988529 1.22383833 

F 1.79752933  

P(F<=f) one-tail 0.12984277  

Table 2 F-Test Two-Sample for Variances 

 

4.3.2. Returns 

As I mentioned above that there is no difference in variance, after running t-Test, 

listed in table 3.2, due to P-value is 0.72 given the significance level of 10%, I cannot 

reject the null hypothesis that there is no significant difference in mean. On balance 

herd behavior do not impact the return in investing in sneakers. It surprised me a lot, 

however, the results only represent the students in our university. This result is 

different with Nofsinger’s idea (2008), that herd behavior is associated with investing 

and results in a decline in investment returns.  

 

 

t-Test: Two-Sample Assuming Equal Variances 

Frequency of herd behavior ≤ 50 > 50 

Mean 145.5% 162.125% 
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t Stat -0.3665634  

P(T<=t) two-tail 0.71635742  

Table 3 t-Test: Two-Sample Assuming Equal Variances 

 

4.4. Causes of Herd Behavior 

To more fully control for characteristics, the paucity of reliable and timely 

information and the desire, I use a multiple variable regression. According to table 4, 

I can get the multiple regression equation is 𝐹𝑟𝑒𝑞𝑢𝑒𝑛𝑐𝑦 𝑜𝑓 𝐻𝑒𝑟𝑑 = −14.337 +

22.515 ∗ 𝐺𝑒𝑛𝑑𝑒𝑟 + 1.375 ∗ 𝑌𝑒𝑎𝑟 𝐿𝑒𝑣𝑒𝑙 + 0.308 ∗ 𝑀𝑎𝑗𝑜𝑟 + 0.379 ∗

𝐼𝑛𝑓𝑜𝑟𝑚𝑎𝑡𝑖𝑜𝑛 + 0.196 ∗ 𝐷𝑒𝑠𝑖𝑟𝑒. Consistent with the result of 𝑅2 is 0.524, this 

multiple regression can explain 52.4% of the phenomenon of herd behavior. 

Significances, however, are different among independent variables.  

Given 10% of significance level, 𝐺𝑒𝑛𝑑𝑒𝑟, whose P-Value is 0.058, has significant 

positive impact. Turning to the education variables, due to their P-Values are greater 

than 10%, I cannot reject the null hypothesis that 𝑌𝑒𝑎𝑟 𝐿𝑒𝑣𝑒𝑙 and 𝑀𝑎𝑗𝑜𝑟 is 

unrelated to frequency of herd behavior. Except gender, education variables do not 

impact herd behavior. One possible explanation is that investing in sneakers do not 

need financial knowledge and male students know more about sneakers and focus 

more on the sneaker resale market than female students. Consistent with my 

expectation, The paucity of reliable and timely information, which has the smallest P-

Value that is 0.044, has a significant impact. Less reliable and timely information 

results more herd behavior. Since P-Value is greater than 10%, 

𝑇ℎ𝑒 𝐷𝑒𝑠𝑖𝑟𝑒 𝑜𝑓 𝑅𝑝𝑢𝑡𝑎𝑡𝑖𝑜𝑛 𝑎𝑛𝑑 𝑅𝑖𝑐ℎ𝑛𝑒𝑠𝑠 has insignificant influence. Perhaps, 

everyone has the desire so that there is no difference among investors. Raghavan 

(1996) find that investors tend to follow the actions of Warren Buffett, due to his 

huge returns. My result is inconsistent with his idea. Perhaps, that there is no expert 

in investing in sneakers. Or perhaps, they don’t want to show how deep their desire 

is.In sum up, in my survey, only 𝐺𝑒𝑛𝑑𝑒𝑟 and 
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𝑇ℎ𝑒 𝑃𝑎𝑢𝑐𝑖𝑡𝑦 𝑜𝑓 𝑅𝑒𝑙𝑖𝑎𝑏𝑙𝑒 𝑎𝑛𝑑 𝑇𝑖𝑚𝑒𝑙𝑦  𝐼𝑛𝑓𝑜𝑟𝑚𝑎𝑡𝑖𝑜𝑛 have marked impact on 

herd behavior.  

 

 Coefficients t-Stat P-Value 

Intercept -14.337 -0.604 0.551 

Gender 22.515 1.98 0.058 

Year Leve 1.375 0.314 0.756 

Major 0.308 0.248 0.806 

The Paucity of 

Reliable and 

Timely 

Information 

0.379 2.11 0.044 

The Desire of 

Reputation and 

Richness 

0.196 1.382 0.178 

Table 4 Outcome of Multiple regression of Herd Behavior 

 

5. Conclusion 

Students who invest in sneakers are not small group and they become more and 

more. However, herd behavior is a prevalent phenomenon. In this emerging new 

investment, we can find that herd behavior does not have impact on returns and 

risks. And in my survey, only Gender and They paucity of timely and reliable 

information have marked impact on herd behavior. From some aspects, it has a 

conflict with some previous study. From other aspects, though, the result can tell us 

sneakers do not like stocks. Financial knowledge is not helpful in this investment.  

We don’t know why this pair of limited of shoes has a higher price than the other 

one. Although you know the design, brand and history, you cannot evaluate its 

value. 
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My findings, to some extent, are somewhat new for relative literature. However, 

there are some obvious limitations. First, this paper finds that 30% students have 

invested in sneakers and more than 90% of them do herd behavior in my university, 

which is a small and specific sample. The sample size in not enough to analyze. And 

my respondents are WKU students. My conclusion, thus, is only represents my 

university. Second, stock is a new financial asset or a new investment. It is not like 

stock and not governed by government or any organization like Securities And 

Exchange Commission (SEC). So the whole sneaker resale market and resale system 

are imperfect. The future of this new financial assets is vague. Additionally, my 

survey is superficial. I don’t do further study to evaluate how much the paucity of 

reliable and timely information. I do not do the research about the trend of investing 

in sneakers and some other causes of herd behavior are not included. My ability is 

limited and this topic need much and deeper research. 
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7. Appendix 

Appendix A—Research Instrument 

Herd Behavior in Investing in the Sneaker Market[复制] 

 

Hello, this questionnaire will be used to analyze the herd behavior of investing in the 

sneaker market among university students. This questionnaire will protect your 

privacy and will not disclose your personal information. If you have any questions in 

the questionnaire, please feel free to contactme: yanjie@kean.edu 

您好，此问卷将被用于研究大学生在炒鞋过程中的羊群效应。本问卷将保护您

的隐私，不会泄露您的个人信息。若您在问卷中有任何疑问，欢迎您随时发邮

件至 yanjie@kean.edu 询问。 

 

1. What is your gender? 

您的性别是？ [单选题] * 

○Male 

○Female 

 

1. What is your gender? 

您的性别是？ [单选题] * 

○Male 

○Female 

 

2. What is your year level in this academic year? 

您的年级是？ [单选题] * 

○Freshman 

○Sophomore 

○Junior 

○Senior 

○Others 

 



 

3. What is your major in college? 

您的专业是？ [单选题] * 

○Finance 

○Accounting 

○Global Business 

○Marketing 

○Computer Science 

○English 

○Architecture 

○Psychology 

○Mathematics 

○Graphic Design 

○Others 

 

4. Have you ever invested in the sneaker market? 

您有炒鞋经历吗？ [单选题] * 

○Yes 

○No 

 

What’s your average returns of investing in the sneaker market? 

您的炒鞋的平均回报是？ 

   [input the number between -500% and 500%]* 

________________________________ 

 

Have you ever followed others’ advice or activities to invest in the sneaker market? 

您曾经有过跟从别人的意见或行动去炒鞋吗？ 

   [input the number between 0(Never) and 100(Always)]* 

________________________________ 

 



 

Due to the paucity of reliable and timely information, you want to follow others’ advice or 

activities to invest in the sneaker market. 

因为缺乏有效及时的信息，您会跟从别人的意见或行动去炒鞋。 

   [Input the number between 0(Strongly Agree) and 100(Strongly Disagree)]* 

________________________________ 

 

Because you have a desire of reputation or richness, you want to follow others’ advice or 

activities to invest in the sneaker market. 

因为您有想要成名或者变富有的欲望，您会跟从别人的意见或行动去炒鞋。 

   [input the number between 0(Strongly Disagree) and 100(Strongly Agree)]* 

________________________________ 

 

 

 

 

  



 

Appendix B—Results of F-test, t-test and Multiple Regression 

 

 

 

 

 


