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ABSTRACT 

This study will focus on Fintech to introduce bitcoin and mobile payment. 

Research of Fintech will focus on bitcoin as a virtual currency in world trades and 

mining, and factors which influence people to use mobile payment. Bitcoin will study 

blockchain, data mining and forecast the future trend of bitcoin. Mobile payment will 

utilize data to speculate whether paying commission will affect people's choices of the 

payment application. Based on the user’s perceived value, this research constructs the 

model of using intention of Alipay and the sensitivity of commission, the benefits of 

encouraging money, long-term payment habit and application design to investigate by 

the corresponding online sample survey. Excel regression will analyze the theoretical 

model and research hypothesis, then comparison P-value to distinguish Wechat pay 

and Alipay in frequency, hoping to provide a reference for the development of Wechat 

and Alipay. Meanwhile, A prediction of the future development trend of Fintech by the 

related source will be made for development of Fintech. 
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1. INTRODUCTION 

Fintech, a new marriage of financial services and information technology, is the 

upgrade of the financial service system. Fintech uses technology to deliver financial 

solutions. The term Fintech is not only confined to financing or IPO but instead covers 

the entire range of traditional services and products provided by the financial services 

industry. In America, there is abundant capital to support the development of Fintech. 

In developing countries and particularly China, Fintech has been driven by the rapid 

introduction and reach of new technology, particularly mobile payment. Fintech is an 

extremely complex field, which provides support following technique and combines 

financial concepts with technology. The most common Fintech in our life is mobile 

payment, while we are relatively unfamiliar with the virtual currency bitcoin. 

The development of Fintech is a new concept after the 20th century. The 

digitalization of the financial industry is the product of the development of fintech. 

Financial science and technology is a sign that the financial field keeps up with the 

development of the times. Every year, numerous investment flows into the field of 

financial science and technology, but these investments are characterized by a large-

scale monopoly. At present, many investors hold a wait-and-see attitude towards 

financial products because of the investment loss caused by the instability of some 

products. Moreover, the recruitment of financial talents is more inclined to data 

analysis and software programming. Fintech is undoubtedly a significant innovation in 

the financial field 

Bitcoin, a peer-to-peer bitcoin network without the need for intermediaries, is a 

virtual currency that users without a central bank to direct transactions. The coming 

of bitcoin era is a creative change of the financial system and the application of Fintech. 

The blockchain has built an orderly network by identifying the internet nodes. In 

addition, bitcoin mining is performed by high-powered computers that solve complex 

computational math problems.(FORTNEY, 2019) By addressing the problem of 

computational mathematics, bitcoin miners verify the transaction information of the 

bitcoin payment network, which makes bitcoin payment network reliable and secure. 

With the many transactions of bitcoin, bitcoin tends to centralize the different models 

of bitcoin for promoting bitcoin mining. 

https://en.wikipedia.org/wiki/Peer-to-peer
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Mobile payment is another character of Fintech, which is common in China, 

especially Alipay and Wechat  Pay. However, what factors drive customers to choose 

Alipay or Wechat  to pay? Why do some customers insist on Alipay or Wechat  for a 

long time and ignore other payment software? We will use the form of anonline 

questionnaire to study the influencing factors of mobile payment. And compare the 

reasons for choosing different payment software, as well as to explore the changes 

and innovations brought by technology to mobile payment.  

 

 

 

 

 

2. LITERATURE REVIEW 

2.1 The development of Fintech 

The germination of Fintech comes from the second industrial revolution, and it 

gradually matures with the third technological revolution, even if the modern financial 

system has developed not more than 100 years. Fintech needs technology as a driving 

force to stimulate financial services for a series of innovation. Financial services always 

utilize supporting technology to create new customers and markets. There is no doubt 

that financial service depends on technology and capital. Every day, we have a lot of 

opportunities to get access to Fintech, mobile phones, computers, and even the drops 

and social software we use every day.  

Digitalization of Financial Services contributes to the development of Fintech. 

Traditionally, citizens must visit financial institutions to handle the corresponding 

business, because these institutions have legitimacy and authority to deal with 

transactions. The digitalization of banking industry makes it easy for people to use 

mobile phones or computers to operate banking business and save time, which eases 

the pressure on banks and improves their efficiency. However, the acceptance of new 

technology by some olderly people is not popular, which is also a difficulty in the 

promotion of Fintech. 

Technological innovation has driven the popularity of Fintech. Mobile payment 

contributes to form cashless society and bitcoin identify the blockchain and data 

mining. The technological innovation catches on financial products and derivatives, 

which creates the detailed classifications.  

Large financial firms might find it particularly difficult to hire talented individuals 

as they lack the innovative appeal and entrepreneurial spirit of Fintech firms. (Haddad, 

2019) Start-ups and a lack of market-based risk management experience, ability to 
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take risks are doubtful. However, the lower entry barriers contribute to the huge 

competition in finance industry, which has improved the products of Fintech. There is 

no doubt that some popular Fintech products are still monopolized or charged patent 

fees by large companies. If the start-ups can obtain the patented products in time and 

get the public's favor, the start-ups will generate and enter the financial market. 

 

2.2 Bitcoin 

Satoshi Nakamoto, a pseudonym, integrated lots of existing ideas from the 

cypherpunk community when he created bitcoin. In the history of bitcoin, it has 

experienced rapid growth and become an essential online and offline currency. Since 

the middle of 2010, some enterprises began to accept bitcoin as a supplement to 

traditional currency. Bitcoin has its independent accounting system and code, BTC and 

XBT. Bitcoin cannot escape the discussion of blockchain and bitcoin mining. Now many 

economists are still skeptical about the legitimacy and rationality of bitcoin. 

 

2.2.1 Blockchain 

A blockchain, without a need for a central clearing authority, is a decentralized 

ledger of all transactions across a peer-to-peer network. It provides an ordered and 

timestamped record of transactions. When Bitcoin was released as open source code, 

blockchain was wrapped up together with it in the same solution. (Lucas, 2017) 

Blockchain uses the necessary change feature data of each transaction information 

input of bitcoin to form a node. Each module has a certain degree of similarity.   

Network nodes can validate transactions, add them to their ledger copies, and 

broadcast those added ledgers to other nodes. In order to realize independent 

verification of ownership chain, each network node stores its blockchain copy. The 

information can be reflected in each node in time and effectively without a central 

organization. The powerful system built by the blockchain can track information of 

sources and transaction of each bitcoin in time, which is useful to standardize the 

bitcoin market.  

 

2.2.2 Mining 

No government in any country can manage and control bitcoin. The currency 

system of bitcoin is free from government regulation but has value and settlement. 

Investing in expensive equipment and spending in excess of $3,000 in energy bills to 

mine one bitcoin only makes sense if you believe the price of bitcoin will rise beyond 

the $3,000 to $4,000 range. (MARQUIT, 2019) Miners have reduced their influence in 

mining bitcoin, due to the development of Cloud Mining. Cloud mining means using 



 5 

(generally) shared processing power run from remote data centres. One only needs a 

home computer for communications, optional local bitcoin wallets and so on. 

(Shutterstock, 2019) Therefore, the revenue generated by bitcoin mining enters the 

bitcoin wallet, which can be generated at any time and not limited to time and location. 

 

2.2.3 Trend towards centralization 

There is no denying that bitcoin has strong independence and order. However,  

confirm transactions on the network, decentralization of the network requires that no 

single miner or mining pool obtains 51% of the hashing power, which would allow 

them to double-spend coins, prevent certain transactions from being verified and 

prevent other miners from earning income. (Gervais, Karame, Capkun, & Capkun, 2016) 

The value of bitcoin increasingly links to the exchange rate of the current monetary 

system. In this respect, bitcoin can be defined as a derivative under the modern 

financial system. Centralization of bitcoin causes a result of the connection between 

the value of bitcoin and the contemporary value under the current monetary policy.  

 

2.3 Mobile Payment 

     Mobile payment is also one of the performances of Fintech, which needs active 

supervision and capital support. Many start-ups have started to use the mobile 

payment for more convenience. The current development of mobile payment is the 

development standard of a cashless society, which also indicates the progress of 

human civilization and the development of science and technology. As the forerunner 

of the financial field, Internet online shopping enterprises began to use the mobile 

payment earlier. It has not been established for more than four years, but the number 

of experience has exceeded 150 million. The average order on PDD is 6 USD, against 30 

USD on Taobao/Tmall and 60 USD on JD.com. (GRAZIANI, 2018) Only a lot can be paid 

by mobile payment Alipay, Wechat  or UnionPay. Although Amazon and Apple gained 

some market share in payment, Chinese companies have built powerful payment 

platforms and used these to develop their platform businesses further. (Jia & Kenney, 

2016) In particular, Alipay has been able to be welcomed outside the Chinese market. 

Alipay can be popular in all 7-11 stores in Thailand. In recent years, Africa has also 

introduced the Alipay system to establish a cashless society in Africa. 

 

2.3.1 Alipay 

   Alipay is one of the most common ways of payment in China. The use of Alipay 

facilitates the diversity and convenience of people's lifestyle. Alipay is also China's 

earliest cashless payment software. Alipay is a manifestation of Fintech, and it enables 

https://en.wikipedia.org/wiki/Double-spending
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more people to understand the convenience of Fintech. Alipay acts as the platform 

provider, in addition to managing value creation within the ecosystem and sharing that 

value with the other participants. (Guo & Bouwman, 2016) Alipay is not only a 

payment trading platform, but also provides a more convenient payment for small 

businesses. However, no matter whether the individual user or the small business 

enterprise, there will be a specific limit on the money in the Alipay wallet. If you exceed 

the required amount of money, you will charge a certain fee for transferring Alipay 

wallet to the bank card. At the same time, if customers utilize Alipay pay the products, 

Alipay will give encouragement money to customers after each transaction is 

generated, and it will deduct a portion of the money in the next consumption. Alipay 

has long been popular in China, and many people use Alipay just as a long-term habit. 

 

2.3.2 Wechat Pay 

After Wechat’ s payment came into being in Alipay, after Alipay's continued 

popularity in China, Tencent launched Wechat  Pay. However, Tencent changed its 

strategy after the short-term Wechat  wallet was transferred to a debit card for free. 

Now, no matter how much the amount is reflected, Wechat  will charge one-

thousandth of the handling fee. Wechat  Pay is facing the most prominent problem; 

it is precisely the user’s retention and conversion rate. Numerous customers will 

choose to use Tmall shopping, and Alipay is a more convenient way. Tencent created 

and invented mobile payment, and Ma Huateng, the creator of Tencent, surpassed 

Jack Ma in the list of China's wealthiest people in 2019 to become the richest person 

in China. Wechat  Pay exists in Wechat  app. It's a wonderful invention to add money 

to chat or esstential daily communication. One of the differences between Wechat  

Pay and Alipay is that Alipay's role is just a payment software, and Wechat 's payment 

function is an auxiliary function of Wechat  social software. 

 

2.4 Fintech in the future 

   In the future, the competitive pressure in the field of financial science and 

technology will not be reduced. However, the field of financial science and technology 

has become more and more standardized. The government's supervision on the field 

of financial science and technology is strong to promote the advantages of the 

domestic financial field. Regulators and supervisors are focusing on how fntech affects 

the core risk governance competencies of identifying, managing, measuring and 

controlling risks across the three lines of defence, and having the appropriate 

resources, skills and expertise to deliver this effectively. (KPMG, 2019)  
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Source: CB insights; McKinsey analysis 

Global venture capital still increases rapidly, but the capital also reduces a little. 

After 2017, the capital focus on Fintechs. Fintech will be a personal to personal deal, 

but will bank disappear? Banks still have an irreplaceable position, and the traditional 

financial industry is still the main source of trust. The market capitalization of Fintech 

companies is significantly lower than traditional banks. Banks also usually have better 

name recognition. Having such a large market cap is a signal of security to customers. 

(DAXX, 2019)    

 

 

3. METHODOLOGY & DATA 

3.1 Data and Sample: 

Following the literature review and taking the survey as the starting point, choosing 

Alipay and Wechat study the factors that affect people's choice of Alipay and Wechat . 

In designing the survey protocol, the questions for the factors of mobile payment were 

formulated following the research objectives and discussed theories. 

 

3.1.1 Source of Data:  

Data from the study were collected using a questionnaire developed by a group 

of students from Wenzhou-Kean University. The survey is divided into two parts. In 

part one, five questions are listed to understand the students' views on the use 
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frequency of Alipay, and the degree of four factors that influence the use of Alipay 

(commission, encourage money, long-term habit and personal preference). Part two is 

to find out factors that influence Wechat. Meanwhile, students could freely write 

feedback about the use of Wechat and Alipay. 

 

3.1.2 Sample Selection: 

Sample:50 samples from WKU students by internet survey 

The respondents involved in this survey are students studying in Wenzhou-Kean 

University. The population of the study would be all undergraduates coming from four 

grades. There were 2465 students at Wenzhou Kean University during the academic 

year 2019-2020. The composition of the population was detailed below. At 2% 

sampling size would be set in the distribution of the questionnaire.  

In this study, a simple random sampling method is used to ensure that each 

respondent has an equal opportunity to be selected, which is the most suitable 

method for selecting the study population. In the process of sample data extraction, 

the study considered the principle of representativeness and universality of samples, 

and finally collected 50 samples 

 

3.2 Methodology and model 

The 1st hypothesis:  

H0: there is no statistically significant impact of these factors( commission, encourage 

money, long-term habit and personal preference) on the using intention of Alipay as a 

payment method. 

H1: there is statistically significant impact of these factors( commission, encourage 

money, long-term habit and personal preference) on the using intention of Alipay as a 

payment method. 

Y= β0+ β1X1+β2X2+β3X3+β4X4 + εi 

Y1=using intention of Alipay 

X1= the sensitivity of commission 

X2= the benefits of encourage money 

X3= long-term payment habit 

X4= application Design 

The 2nd hypothesis:  
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H0: there is no statistically significant impact of these factors (commission, encourage 

money, long-term habit and personal preference) on the using intention of Wechat  

Pay as a payment method. 

H1: there is statistically significant impact of these factors (commission, encourage 

money, long-term habit and personal preference) on the using intention of Wechat  

Pay as a payment method. 

Y= β0+ β1X1+β2X2+β3X3+β4X4 + εi 

Y1=using intention of Alipay 

X1= the sensitivity of commission 

X2= the benefits of encourage money 

X3= long-term payment habit 

X4= personal preference 

Model Analysis: Multiple Linear Regression Analysis 

These factors’ approbation (strongly agree strongly disagree, scale 1 to 5). 

Commission: The commission refers to the charge for Wechat  or Alipay purse to 

mention the bank card. 

Encourage money: After completing a purchase, the payment platform will give 

consumers money rewards that can be used for the next purchase. Because Wechat  

has changed the operation rules of the bonus, only using Wechat in some holidays can 

get part of the bonus. 

Long-term habit: The habit of long-term use of Alipay or Wechat  and the 

dependence on a certain payment method. 

Application Design: Application design includes users' satisfaction with page design, 

application program and software sensitivity.  
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4. ANALYSIS & FINDINGS 

4.1 Factors influence the using intention of Alipay 

The 1st hypothesis:  

H0: there is no statistically significant impact of these factors( commission, encourage 

money, long-term habit and personal preference) on the using intention of Alipay as a 

payment method. 

Y= β0+ β1X1+β2X2+β3X3+β4X4 + εi 

Y1=using intention of Alipay 

X1= the sensitivity of commission 

X2= the benefits of encourage money 

X3= long-term payment habit 

X4= personal preference 

 

Table 1: Regression by using intention of Alipay and the sensitivity of commission, the 

benefits of encouragement money, long-term habit and application design  

 Coefficients Standard Error t Stat P-value Significance F 

Intercept 0.948539413 0.305693765 3.102907294 0.003306755 6.14903E-12 

X Variable 1 -0.035900807 0.07930008 -0.452720936 0.652924909  

X Variable 2 0.219969255 0.113481659 1.938368338 0.058866656  

X Variable 3 0.595418284 0.079502067 7.489343452 1.92761E-09  

X Variable 4 0.031642335 0.077326514 0.409204212 0.684330996  

Compared with 6.14903E-12, 6.14903E-12 is less than 0.1. My hypothesis is about 

all factors (the sensitivity of commission, the benefits of encouragement money, long-

term habit and application design) are no statistically significant impact on the using 

intention of Alipay, so it can reject H0. 

Result: There is statistically significant impact of these factors ( commission, encourage 

money, long-term habit and personal preference) on the using intention of Alipay as a 

payment method.  
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However, Compared with 0.1, the each items have different results. The P Value 

of commission is more than 0.1. Meanwhile, the conclusion of survey, the scale 1 and 

5 is mode. This means that we have adopted a two level differentiation attitude 

towards Alipay's handling fee. Within 1000 yuan, it is free to cash the money in Alipay 

wallet to the savings card. If Alipay's wallet is raised to a bank card exceeding 1000 

yuan, Alipay will charge a corresponding fee. For some people, this fee is unnecessary, 

and for others, it will be an expensive expense. But compared with Wechat Pay, 

individuals recognize this charging standard. The P value encouragement money is less 

than 0.1. People can get a reward from Alipay after completing a transaction payment. 

During the holidays, the bonus will be doubled appropriately. After the use of Alipay, 

this small bonus will help the next consumption. The P value of long-habit is less than 

0.1. According to the survey feedback, people use Alipay has become a long-term habit. 

In the transaction, I will open the mobile app unconsciously for payment operation. In 

addition, people use Alipay to pay telephone bills, buy financial products, online 

shopping, and lead people's lives to be inseparable from Alipay. According to the 

survey, Alipay's design has little impact on people's payment. Some feedback page 

design and the sensitivity of APP use Alipay to make users feel happy and relaxed. But 

most people do not care much about the design of Alipay.  

 

4.2 Factors influence the using intention of Wechat Pay 

2 nd Hypothesis: 

H0: there is not statistically significant impact of these factors (commission, encourage 

money, long-term habit and personal preference) on the using intention of Wechat  

Pay as a payment method. 

Y= β0+ β1X1+β2X2+β3X3+β4X4 + εi 

Y1=using intention of Alipay 

X1= the sensitivity of commission 

X2= the benefits of encourage money 

X3= long-term payment habit 

X4= personal preference 

 

Table 2: Regression of using intention of Wechat Pay and the sensitivity of commission, 

the benefits of encouragement money, long-term habit and application design   

 Coefficients 
Standard 

Error 
t Stat P-value Significance F 
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Intercept 1.28576829 0.384127082 3.347247175 0.001656191 1.06442E-05 

X Variable 

1 
0.211348252 0.112099201 1.88536805 0.065846369  

X Variable 

2 

-

0.086529112 
0.137777138 -0.628036795 0.533154359  

X Variable 

3 
0.39314952 0.1090562 3.605017586 0.000777717  

X Variable 

4 
0.151315706 0.124155687 1.218757755 0.229286872  

Compared with 0.1, 1.06442E-05 are less than 0.1. My hypothesis is about all 

factors(the sensitivity of commission, the benefits of encouragement money, long-

term habit and application design) are no statistically significant impact on the using 

intention of Wechat  Pay, so it can reject H0. 

Result: There is statistically significant impact of these factors( commission, encourage 

money, long-term habit and personal preference) on the using intention of Wechat as 

a payment method.  

According to the results of regression, these factors will have an impact on the 

use of Alipay and Wechat . Many people reported that they recognized the 

convenience of mobile payment, but also expressed their antipathy to the handling 

fee generated by withdrawing the money from Wechat  to the bank card. Because 

the service charge is automatically identified by the system, if you withdraw 1 yuan 

and 100 yuan to the bank card, the same 0.01 service charge will be charged. This kind 

of indiscriminate charging service is extremely inconvenient. So in the process of 

questionnaire survey, the average frequency of Alipay's usage is 4, while the average 

Wechat  frequency is 3.5. In addition to a certain degree of difference in frequency 

of use, Alipay's activities launched on holidays are more attractive. For example, in 

double eleven participation in Alipay games, money rewards can be applied directly to 

daily consumption or double eleven discount. 
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5. CONCLUSION 

   Fintech is a significant branch of financial industry. Finance practitioners have great 

expectations for Fintech of a vast field. The discussion of bitcoin and mobile payment 

is a big window to understand Fintech. Especially mobile payment has become an 

indispensable part of many people. The supervision of financial science and 
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technology is an essential sign of the financial industry's standardization. The essence 

of the financial industry is services for citizens. Fintech delivers financial services to the 

public in a more convenient way. Bitcoin as a virtual currency is still measured by the 

actual value of money, while mobile payment reduces the influence of banks as 

financial institutions. Bitcoin and mobile payment are both complex areas of Fintech. 

Fintech is related to artificial intelligence, big data and data analysis, which is 

inseparable. So Fintech has exceeded the scope of pure finance, and it requires 

financial practitioners need more computer skills and data analysis capabilities. 

Significance: The study uses bitcoin and mobile payments as entry points to analyze 

Fintech. Bitcoin is the virtual currency and mobile payment is the platform of digital 

currency. Through analysis and research, we can make clear the development trend of 

bitcoin and mobile payment in the future and understand the public's acceptance of 

financial technology. 

Limitation: Because of the random sampling survey, it was found that the proportion 

of men and women in the questionnaire was 3:7. At the same time, WKU has more 

than 2000 students. This time, 2% of them are selected as the sample, and the sample 

data is less. The value of this study is based on the scale (strongly agree to strongly 

disagree) of individual choice, but there are differences in the views of individuals to 

describe the degree of agreement. 
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8. APPENDIX 

Appendix A 

Survey: factors influence the use of Alipay Scale 1-5 ( Strongly agree to strongly disagree) 

X1 X2 X3 X4 Y 

3 、 (The sensitivity of 

commission 手续费) 

3、 (Encouragement 

money 鼓励金) 

3、(Long-term 

habit 习惯) 

3 、 (Application 

Design 页面设计) 

4、(Frequency 

of Alipay) 

4 3 4 3 4 

1 1 4 1 3 

4 3 4 3 4 

5 4 5 3 5 

1 2 3 5 2 

5 4 5 2 5 

5 5 5 5 5 

3 3 4 3 4 

5 3 5 3 5 

1 1 5 4 4 

1 3 5 5 5 

5 5 4 4 5 

5 5 5 5 5 

5 5 5 5 5 



 

2 2 2 2 2 

1 3 3 2 3 

1 1 -2 1 1 

1 4 4 4 5 

2 3 3 3 3 

5 4 5 5 5 

4 4 4 3 4 

3 5 5 1 5 

4 4 4 4 4 

1 4 5 1 5 

5 4 5 5 5 

5 4 5 4 5 

3 2 5 3 5 

4 4 4 4 3 

4 4 5 1 4 

1 3 3 2 4 

2 2 5 4 5 

1 1 1 1 2 

4 3 4 4 4 

3 3 3 3 3 

3 2 3 3 3 

5 3 5 1 5 

2 2 4 3 4 

2 2 3 2 4 

2 2 2 2 3 

3 3 3 3 3 

2 2 4 1 4 

3 2 4 3 3 



 

3 4 4 4 4 

4 3 2 3 4 

3 2 3 2 3 

4 3 4 3 4 

4 3 4 3 3 

4 3 2 1 1 

4 3 2 2 2 

4 3 3 3 4 

   Median 4.5 

 

Appendix B 

Survey: factors influence the use of Wechat Pay Scale 1-5 ( Strongly agree to strongly disagree) 

X1 X2 X3 X4 Y 

5 、 (The sensitivity of 

commission 手续费) 

5、(Encouragement 

money 鼓励金) 

5、(Long-term 

habit 习惯) 

5 、 (Application 

Design 页面设计) 

6 、 (The 

frequency of 

use) 

3 4 3 4 4 

1 1 4 1 3 

2 4 3 3 4 

5 2 5 2 5 

3 3 4 5 3 

2 1 1 2 2 

5 5 5 5 5 

3 3 4 3 4 

1 3 3 3 1 

1 1 5 3 3 

3 3 3 3 2 

4 4 5 4 4 

5 5 5 5 5 



 

5 5 5 5 5 

2 2 2 2 2 

1 1 2 3 2 

1 1 1 1 1 

1 5 5 5 5 

2 3 3 4 4 

5 4 5 5 5 

4 4 4 4 4 

4 2 5 1 5 

4 4 4 4 4 

1 3 5 1 3 

4 5 5 5 3 

4 4 5 4 4 

3 2 5 4 5 

3 3 4 3 4 

4 5 5 5 3 

1 3 4 2 4 

1 1 2 2 3 

2 3 2 5 4 

4 3 4 4 4 

3 3 3 3 4 

4 4 1 3 3 

5 4 4 1 3 

2 2 4 3 4 

2 1 2 2 4 

2 2 3 3 3 

3 3 3 3 3 

1 1 2 2 3 



 

2 3 2 3 3 

3 5 4 4 4 

3 4 3 4 2 

3 2 3 2 3 

3 4 3 3 4 

2 2 3 2 3 

2 3 3 3 3 

3 2 3 3 3 

3 3 3 2 3 

   Median 3.5 

 

 


