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Abstract 

This study examines to study the current situation of practicing social entrepreneurship 

among Wenzhou Kean University undergraduate students. It will examine and analyze the 

understanding level of social entrepreneurship, the willingness of practicing it, and the further 

influences on providing related courses to Chinese undergraduate students. Based on the data 

collected by the online questionnaire from 100 respondents in WKU, including 48 males and 52 

females who are from different majors and grades. Furthermore, regression analysis was used 

to analyze several independent variables, such as different grades, the business major or non-

business majors and related education background, and their relationship with the dependent 

variable of Chinese undergraduate students understanding level and willingness to practice 

social entrepreneurship. We find that Chinese undergraduate students in different grades, 

majors and whether they have the related education background do not have a significant 

effect on their willingness to practice social entrepreneurship. Also, respondents show the 

expectation of starting their own business, but lack of professional knowledge and short of 

funds support make them hard to achieve goals. Therefore, this research also discusses the 

barriers and suggestions for Chinese undergraduate students to practice social 

entrepreneurship. 

Keywords: Social Entrepreneurship; Business Entrepreneurship; Business Major; Non-

business Major; Education Background 
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1. INTRODUCTION 

The origin of social entrepreneurship originated from developed countries in Europe 

and America (Johnson, 2003). For example, in 1988, the “Teach for America (Duncan, 2016)” 

set off a wave of college students in the United States to realize their social value in 

impoverished rescue. The reason is that Wendy Cooper, a graduate of Princeton University, 

publicized, raised funds and called college graduates together to teach in poverty-stricken 

areas to realize the idea of forming a non-profit organization in his graduation thesis (Duncan, 

2016). But in China, social entrepreneurship has already started (even there is no systematic 

theoretical support). As early as the 1980s, Ren Xuping began to explore China's social 

entrepreneurship (Ren, 2015). Through the rabbitry industry, he created a sustainable poverty 

alleviation model of “one people for other people (Ren, 2015)”, helping many people get out of 

poverty and become rich. This is also an early attempt of social entrepreneurship in China. 

For more than a decade, social entrepreneurship has been reinforced in response to the 

needs of the society and developed in many foreign countries. The concept of social 

entrepreneurship has also rapidly appeared in people's vision. Although some good results 

have been made in social entrepreneurship, it is still in the primary stage, that is, theoretical 

concepts are more than practical achievements (Lisa Jiang, 2009). So in recent years, social 

entrepreneurship has attracted more and more attention. 

Social entrepreneurship combines public welfare and sociality, and it combines the 

realization of social values and enterprise operations. The importance of researching social 

entrepreneurship is reflected in the first reason that in the current situation where the 

traditional resources in the society are decreasing and the competition for obtaining these 

resources are intensified, the non-profit organization (public welfare) faces the stress and 

strong demand from the improvement of operational effectiveness and the sustainable 
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development. So the practice and concept of social entrepreneurship came into being under 

such circumstances; Second, the marketization of the economy and economic globalization 

have led to the continuous concentration of social wealth in private organizations, while public 

social problems increasingly, the society urgently requires enterprises to take on greater social 

responsibility and more proactive and complex social problems, which encourages more 

private enterprises and non-profit organizations to conduct “social entrepreneurship” activities 

to realize the commercial value and the social value as the double return from investment 

(Zhonghua Yan, 2007).  

In China, the research of social entrepreneurship and the promotion of social 

entrepreneurship need to be considered from the following three aspects: government policy 

support, active cooperation of enterprises, and social entrepreneurship education in colleges 

and universities (Lisa Jiang, 2009). Among them, education plays a role in promoting the 

development of social entrepreneurship. That is, the group with higher education levels, the 

incidence of social entrepreneurship will be relatively high (Jun, 2012). Therefore, it is 

especially significant to study the social entrepreneurship of Chinese college or undergraduate 

students. 

In this paper, I aim to help audiences know the definition and main characteristics of 

social entrepreneurship, how and why it develops, the future trend of it, and focus on the 

problems and suggestions when Chinese undergraduate students practice social 

entrepreneurship. I will differentiate business entrepreneurship and social entrepreneurship 

from multidimensional comparison first, then study for the barriers and suggestions when 

Chinese undergraduate students practice social entrepreneurship. The next section will discuss 

the literature review, which are the related existing studies and views in this field. 
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2. LITERATURE REVIEW 

After finishing the introduction section, literature review section draws on the available 

academic and related literature references, and focusses primarily on the comparison from 

definition, characteristics and development of social entrepreneurship and business 

entrepreneurship, and the barriers and suggestions when Chinese undergraduate students 

practice social entrepreneurship.  

 

2.1   Definition of business entrepreneurship and social entrepreneurship 

2.1.1   Definition of business entrepreneurship  

Entrepreneurship is a process which involves the identification, evaluation and 

exploitation of opportunities, then it integrating opportunities, resources and 

people/entrepreneur (Timmons, 2009). Regarding business Entrepreneurship, it aims to 

generate profit while building or scaling a new business or business. And the meaning of 

business entrepreneurship is that an entrepreneur takes action to make a change in the world 

of certain fields: business, marketing, education, technology or others (Ferreira, 2019). 

To talk about entrepreneurship whatever kinds of it, we have to notice the people who 

involves in entrepreneurship—entrepreneur. An entrepreneur is the person who finds a 

problem in the field that the person is interested in or in the world, then the person will 

immediately focus on solving this problem by assuming the risks associated with any such 

venture (Fischer, 2018). The entrepreneur is an important part of entrepreneurship. In business 

entrepreneurship, entrepreneurs are aimed to make profit. 
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2.1.2   Definition of social entrepreneurship 

 It’s difficult to define what is social entrepreneurship and what are the conceptual 

boundaries of it. In the broad-based sense of entrepreneurial activities, the part of the 

entrepreneurial activities that aim to achieve social responsibility is widely referred to as social 

entrepreneurship (Zhan, 2012). In essence, social entrepreneurship can be defined as the 

process that under the stimulation of social (public welfare) mission, individuals or social 

organizations have realized entrepreneurship activities in which public welfare is the goal of 

entrepreneurship, pursues innovation, efficiency and social interests (Zhan, 2012). In this 

process, individuals or social organizations combine commercial value and social value (public 

welfare), use the ability to manage, organize and adapt to the environment to undertake 

different risks to achieve the goal of social entrepreneurship.  

Social entrepreneurship has three characteristics: Sociality; Market orientation; and 

Innovation (Pengfei Zhao, 2012). And social entrepreneurship also requires three kinds of 

abilities: First, continuously discover and explore new opportunities, and commit to the 

innovative spirit of "Innovativeness". Social entrepreneurship refers to all innovative activities 

in the field of social or public welfare undertakings, which are devoted to the experiment and 

application of new ideas, new concepts and new methods. Second, the pursuit of management 

efficiency professionalism-- "Management Professionalism". Social entrepreneurship should 

use economic and management expertise, management skills and efficiency measures in social 

or public welfare undertakings to achieve maximum efficiency and best social effects of 

entrepreneurial activities. Third, the Risk Taking and Proactive Risk Handling, which challenges 

and accepts all kinds of risks, can withstand the enterprising spirit of various losses caused by 

the failure of social entrepreneurship, and the ability to solve a variety of risks and uncertainty 

issues (Zhan, 2012). These three kinds of capabilities are indispensable, and they must work 



6 

together to form a competitive position within the organization or enterprise that conducts 

social entrepreneurship activities, thereby achieving the sustainable development of social 

entrepreneurship. 

Social entrepreneurship itself has obvious social purpose and social mission. It is an 

activity that continuously produces social value in social, economic and political environment. 

Moreover, social entrepreneurs will take certain risk-taking activities in the entrepreneurial 

activities of innovation, adaptation and learning, and will not be restricted by the current 

scarcity of resources and no longer move forward (Lisa Jiang, 2009). 

 

2.2   Differences between entrepreneurship and social entrepreneurship 

2.2.1   Regarding definition of entrepreneurship 

The main difference of definition that between social entrepreneurship and business 

entrepreneurship is the question of which social wealth creation and economic wealth creation 

are relatively preferred (Lisa Jiang, 2009). While chasing economic interests, although business 

entrepreneurship also increases social wealth by creating new technologies and new jobs, 

business entrepreneurs first pursue economic wealth, which is a by-product of economic 

wealth creation. In social entrepreneurship, the main purpose is to create social value, and to 

obtain profits is only the economic foundation and guarantee for realizing the social mission. 

The second difference is that business entrepreneurship focuses on the new needs of 

the current society, but social entrepreneurship often focuses on effective services through 

innovative methods to meet basic and long-term needs (Lisa Jiang, 2009). 

Last, for business entrepreneurship, what is needed is that the potential market size 

must be large enough or can be increased. For social entrepreneurs, social needs are usually 
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more important than market size. Even if the market size is small, economic returns are not 

enough to cover the cost of input (Lisa Jiang, 2009). 

 

2.2.2   Regarding characteristics of social entrepreneurship 

Social entrepreneurship which is like traditional entrepreneurship, focuses on “who 

uses methods to influence the discovery, creation, evaluation, and exploration of future 

products and services”; and although social entrepreneurs have behaviors similar to traditional 

entrepreneurs, they are in one activity, and attention to care and help is more than making 

money (Li Jia, 2012). 

Compared with commercial entrepreneurship, social entrepreneurship also has the 

characteristic of innovativeness (Lisa Jiang, 2009). It contributes to the people by its model and 

serves the social groups better. However, the profits generated in its operation must be its 

social goals and social missions, not for private. 

Business entrepreneurship only aims at obtaining economic benefits. Social 

entrepreneurship is a process in which individuals or social organizations creatively integrate 

social values and economic values in the process of entrepreneurship and management (Zhan, 

2012). The motivation for business entrepreneurship is to obtain profits, and the goal of social 

entrepreneurship is to serve the society. However, if there is no financial support, it cannot 

continue to operate, it means that social entrepreneurs also pay attention to the generation of 

profits (Lisa Jiang, 2009). The biggest difference between the two is that the profits generated 

by social entrepreneurship are all used in the completion of their social mission. 
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2.2.3   Regarding entrepreneur 

For social entrepreneurs, the social mission is the most important and core, and it 

directly affects how social entrepreneurs recognize and evaluate opportunities. How much 

social value (rather than profit) is created in relation to a social entrepreneur is a key 

measurement of the success of a social entrepreneur (Zhonghua Yan, 2007). 

Social entrepreneurs have the common characteristics of business entrepreneurs, such 

as strong innovation, strong risk tolerance, strong resource integration, etc. In addition, social 

entrepreneurs are more benevolent and kind, more loving than business entrepreneurs. 

Enthusiasm, and more importantly, selfless dedication to the good character of society and the 

strong will and dedication of transforming society (Zhonghua Yan, 2007). 

 

2.2.4   Regarding entrepreneurial opportunities 

In terms of entrepreneurial opportunities, business entrepreneurship focuses on the 

new needs of the current society, and social entrepreneurship often focuses on the basic and 

long-term needs of effective services through innovative methods. For business entrepreneurs, 

what is needed is that the total market size must be large enough or can be increased and its 

industrial structure is attractive enough. For social entrepreneurship, social needs are usually 

more important than adequate market size (Zhonghua Yan, 2007). 

 

2.2.5 Regarding purposes of entrepreneurship 

The purpose of business entrepreneurship is to create high business value (Zhonghua 

Yan, 2007). But the main purpose of social entrepreneurship is to create high social value. For 

social entrepreneurs, creating profits is only a means to achieve the purpose, not the purpose 

itself.  
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A more reasonable view of the difference between social entrepreneurship and 

business entrepreneurship is that it gives relative priority to the creation of social wealth and 

economic wealth. From the perspective of social wealth, while pursuing interests, business 

entrepreneurs also increase social wealth by creating new markets, new industries, new 

technologies, new institutional forms, new jobs, etc. In business entrepreneurship, social 

wealth is A by-product of economic wealth creation. In social entrepreneurship, the main 

purpose is to create social value. Profit is only the economic basis and guarantee for realizing 

the social mission (Zhonghua Yan, 2007). 

 

2.3   Development of social entrepreneurship 

2.3.1   Worldwide development 

In the United States and European countries, social entrepreneurship has been highly 

valued, becoming the government's development strategy and becoming an important 

research topic; in Hong Kong and Taiwan, social entrepreneurship is also vigorously carried out 

(Xue Jiang, 2009). 

In recent years, foreign research on social entrepreneurship has achieved many results. 

However, the current social entrepreneurship research still lags behind the social 

entrepreneurship practice (Xue Jiang, 2009). Social entrepreneurship research is a brand-new 

research field, both as a concept and practice, will have a profound impact on the world's 

building a harmonious society. Globally, social entrepreneurship is slower and more backward 

than commercial entrepreneurship (Zhan, 2012). It is a worldwide problem that all countries 

face. First, Social entrepreneurship has a certain relationship with the degree of economic 

development. Compared with developing countries, in developed countries, more people 

participate in social entrepreneurship. Second, gender differences. Globally, men participate in 
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social entrepreneurship more than women. Third, education level. Compared with 

entrepreneurial groups without education, entrepreneurial groups with a certain educational 

background are more likely to engage in social entrepreneurship (Hao Jiao, 2008).  

 

2.3.2   Chinese domestic development 

Chinese domestic social entrepreneurship research is still quite weak, and it is 

impossible to theoretically guide China's social entrepreneurship practice (Hao Jiao, 2008). 

Therefore, on the basis of learning from relevant foreign research results, combined with the 

practical experience of social entrepreneurial activities, the corresponding theoretical analysis 

framework should be put forward, which should be the urgent task of China's social 

entrepreneurship research (Zhan, 2012). 

 

2.4   Social entrepreneurship within Chinese undergraduate students 

2.4.1   Barriers for them to practice social entrepreneurship 

College students' social undertakings are the main content of college students serving 

the society and carrying out social undertakings. They learn from the model of business model 

operation to implement a public welfare project with certain level and sustainable 

development. College students' entrepreneurship has become a relatively common 

phenomenon, but the awareness of college students' social entrepreneurship is relatively 

weak. At present, college students' social entrepreneurship is in a backward state (Qing Ma, 

2014). 

 The problems of college students' social entrepreneurship: First, the awareness of 

college students' social entrepreneurship needs to be improved; Second, the curriculum of 

social entrepreneurship education is incomplete; Third, the team of social entrepreneurship 
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education is lacking; The last one, the management mechanism of social entrepreneurship 

education is not perfect (Ting Wu, 2016). 

 

2.4.2   Suggestions for them to practice social entrepreneurship 

Social entrepreneurship integrates business entrepreneurship and public welfare (Ting 

Wu, 2016). Compared with business entrepreneurship, its competition is less intense and at 

the same time, it can obtain social support. It’s important for China to develop the social 

entrepreneurship as other countries in the world, because there are three advantages it: The 

first one is that we have the support from China's national policies; Next is that college 

students' charitable organizations can avoid restrictions on social administrative factors; The 

last one is that university students have a large number of participants (Pengfei Zhao, 2012). 

Therefore, it is less risky and more suitable for college students. Therefore, the current 

community should pay attention to social entrepreneurship, encourage and support college 

students to participate in social entrepreneurship, making it a new growth point for China's 

economic development, and become a new growth point to attract jobs (Huang, 2015). 

Because of its significances of Chinese undergraduate students, China needs to 

encourage undergraduate students to practice social entrepreneurship, because college social 

entrepreneurship education is an important way to combine innovation, entrepreneurship and 

dedication spirit to promote social development and learn to generate talents (Xie, 2018). On 

the one hand, innovation and entrepreneurship have become the needs of society. On the 

other hand, as a college student, volunteering is the most realistic and feasible way to realize 

self-worth and return the society. And it is of practical significance to encourage college 

students to carry out social undertakings (Zhu, 2017). With the social entrepreneurship and the 

strategic advancement of innovation, innovation and entrepreneurship have increasingly 
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become the commanding heights of comprehensive national strength competition (Huang, 

2015). As a group with the most entrepreneurial vitality and potential, how to cultivate Chinese 

undergraduate students' innovative and entrepreneurial ability is important in the current 

society and colleges. Social entrepreneurship combines social and innovation and 

entrepreneurship, and encourages nonprofit organizations to gain development vitality 

through innovative and entrepreneurial ways, serve the social crowd, and guide social 

personnel to actively grasp the opportunities of social governance innovation and realize the 

sustainable development of social organizations (Pengfei Zhao, 2012). 

To help Chinese undergraduate students understand and have the chance to practice 

social entrepreneurship, we need to establish a new kind of educational methods to train their 

ability (Qi He, 2010). First, improve the social entrepreneurship curriculum system; Second, 

build a team of social entrepreneurship education; Third, create a system and mechanism for 

the social entrepreneurship of college students; The last one, improve the social support 

network for social entrepreneurship education in colleges and universities (Zhu, 2017). 

 

 

3. METHODOLOGY AND DATA 

After reviewing the literature references section, in this methodology and data section, 

I will discuss my data set and sample about the understanding and views of Chinese 

undergraduates on social entrepreneurship, and the factors influencing their practice of social 

entrepreneurship. I collect my data and sample through an online self-conducted 

questionnaire. The questionnaire period is during November 2019. 
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3.1   Discussion and explanation of dataset 

To begin with, Primary data for this study were collected using an online questionnaire 

developed by myself. The respondents of this questionnaire were mainly focus on Chinese 

undergraduates, and this questionnaire was divided into two parts. Part one consists of the 

basic information of respondents, such as gender, major and year level. This demographic 

information was collected to have further study. 

Part two consists of respondents’ attitude and understanding about undergraduates’ 

practice of social entrepreneurship. I designed several questions about the degree of Chinese 

undergraduates' understanding level of social entrepreneurship, and factors influence 

undergraduates’ practice of social entrepreneurship. The factor questions include two aspects, 

one is the difficulties of Chinese undergraduates practice social entrepreneurship, another one 

is the suggestions of Chinese undergraduates practice social entrepreneurship, which follow 

the research question. And the questions also involve personal attitudes towards Chinese 

undergraduates’ practice of social entrepreneurship future anticipation. 

Furthermore, the questionnaire also includes the question asked about business 

entrepreneurship. And at the beginning of questionnaire, I shortly introduce the concept and 

difference between social entrepreneurship and business entrepreneurship.  

 

3.2   Discussion of sample 

Simple random sampling method is proposed to be used in this study. A subgroup of 

research population will be randomly chosen to participate in the research. Simple random 

sampling is the proper sampling technique because every respondent is given an equal chance 

to be selected. The study will be mainly conducted at Wenzhou-Kean University, China, during 

the third week in November in the Fall term 2019. The sample size is about 10% to 15% of the 
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total amount of WKU students which contains freshman, sophomore, junior and senior among 

all female and male students and majors in all business and nonbusiness. 

Cross-sectional study design is proposed to be used in the study. Cross-sectional design 

is the most appropriate method to be used to find out the prevalence of a phenomenon, 

situation, problem or attitude. Students of different gender, age levels and course majors will 

be randomly selected as the study population. 

An online questionnaire will be created to gather primary data. The software 

Wenjuanxing will be used to set up the questionnaire, then I will share the link through WeChat 

and QQ to my potential respondents. After collecting data, I will download these data to 

analyze by myself through Excel. 

Moreover, Likert scale will be applied in the questionnaire. It would help respondents to 

explain their thoughts in a more convenient and comprehensive way. 

 

3.3   Discussion and explanation of the methodology 

In analysis part, first, I will adopt inferential and descriptive analysis in the study to form 

an in-depth understanding of the data collected from questionnaire.  

Then the regression analysis will be used through Microsoft Excel, the relative table will be 

designed and drew to analysis the data. Also, regression analysis will analyze the relationship 

between independent variable (year level, major and related education background) and 

dependent variable (Chinese undergraduates’ practice of social entrepreneurship). 

A five-point Likert scale is also used in the study to help evaluate the degree of Chinese 

undergraduates' understanding level of social entrepreneurship, and factors influence 

undergraduates’ practice of social entrepreneurship. The instrument provides five-point Likert 

scale with following explanation: 
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Response Scale Degree of understanding level Influence factors Mean Interval 

1 Never Strongly disagree 0.00-1.00 

2 Rarely Disagree 1.01-2.00 

3 Sometimes Neutral 2.01-3.00 

4 Usually Agree 3.01-4.00 

5 Always Strongly agree 4.01-5.00 

Table 1: Likert Scale 

 

3.4   Discussion and explanation of the model and null hypotheses 

There are two parts of the questionnaire, the first one is the basic information of 

respondents, such as gender, major and year level. This demographic information was 

collected to have further study. Moreover, the second part consists of respondents’ attitude 

and understanding about undergraduates’ practice of social entrepreneurship. Hence, the 

second part will be mainly used for the regression analysis to analyze the relationships, such as: 

the relationship between independent variable (year level) and dependent variable (Chinese 

undergraduate students’ understanding level of social entrepreneurship), independent variable 

(related education background) and dependent variable (Chinese undergraduate students’ 

willingness to practice social entrepreneurship), independent variable (business or non-

business major) and dependent variable (Chinese undergraduate students’ willingness to 

practice social entrepreneurship), and the last relationship between independent variable 

(provide social entrepreneurship courses in Chinese college) and dependent variable (the 

development of Chinese undergraduate students). 

I expect to test the following four null hypothesizes: 

𝐻0: 𝑌𝑒𝑎𝑟 𝑙𝑒𝑣𝑒𝑙 𝑜𝑓 𝐶ℎ𝑖𝑛𝑒𝑠𝑒 𝑢𝑛𝑑𝑒𝑟𝑔𝑟𝑎𝑑𝑢𝑎𝑡𝑒 𝑠𝑡𝑢𝑑𝑒𝑛𝑡𝑠 ℎ𝑎𝑠 𝑛𝑜 𝑠𝑖𝑔𝑛𝑖𝑓𝑖𝑐𝑎𝑛𝑡 𝑒𝑓𝑓𝑒𝑐𝑡 𝑜𝑛 𝑡ℎ𝑒𝑖𝑟 

𝑢𝑛𝑑𝑒𝑟𝑠𝑡𝑎𝑛𝑑𝑖𝑛𝑔 𝑙𝑒𝑣𝑒𝑙 𝑜𝑓 𝑠𝑜𝑐𝑖𝑎𝑙 𝑒𝑛𝑡𝑟𝑒𝑝𝑟𝑒𝑛𝑒𝑢𝑟𝑠ℎ𝑖𝑝.  
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𝐻0: 𝑅𝑒𝑙𝑎𝑡𝑒𝑑 𝑒𝑑𝑢𝑐𝑎𝑡𝑖𝑜𝑛 𝑏𝑎𝑐𝑘𝑔𝑟𝑜𝑢𝑛𝑑 ℎ𝑎𝑠 𝑛𝑜 𝑠𝑖𝑔𝑛𝑖𝑓𝑖𝑐𝑎𝑛𝑡 𝑒𝑓𝑓𝑒𝑐𝑡 𝑜𝑛 𝑢𝑛𝑑𝑒𝑟𝑔𝑟𝑎𝑑𝑢𝑎𝑡𝑒  

𝑠𝑡𝑢𝑑𝑒𝑛𝑡𝑠’ 𝑤𝑖𝑙𝑙𝑖𝑛𝑔𝑛𝑒𝑠𝑠 𝑡𝑜 𝑝𝑟𝑎𝑐𝑡𝑖𝑐𝑒 𝑠𝑜𝑐𝑖𝑎𝑙 𝑒𝑛𝑡𝑟𝑒𝑝𝑟𝑒𝑛𝑒𝑢𝑟𝑠ℎ𝑖𝑝. 

𝐻0: 𝑊ℎ𝑒𝑡ℎ𝑒𝑟 𝑖𝑡 𝑖𝑠 𝑎 𝑏𝑢𝑠𝑖𝑛𝑒𝑠𝑠 𝑠𝑡𝑢𝑑𝑒𝑛𝑡 ℎ𝑎𝑠 𝑛𝑜 𝑠𝑖𝑔𝑛𝑖𝑓𝑖𝑐𝑎𝑛𝑡 𝑒𝑓𝑓𝑒𝑐𝑡 𝑜𝑛 𝑡ℎ𝑒 𝑤𝑖𝑙𝑙𝑖𝑛𝑔𝑛𝑒𝑠𝑠 

𝑡𝑜 𝑝𝑟𝑎𝑐𝑡𝑖𝑐𝑒 𝑠𝑜𝑐𝑖𝑎𝑙 𝑒𝑛𝑡𝑟𝑒𝑝𝑟𝑒𝑛𝑒𝑢𝑟𝑠ℎ𝑖𝑝. 

𝐻0: 𝑃𝑟𝑜𝑣𝑖𝑑𝑖𝑛𝑔 𝑠𝑜𝑐𝑖𝑎𝑙 𝑒𝑛𝑡𝑟𝑒𝑝𝑟𝑒𝑛𝑒𝑢𝑟𝑠ℎ𝑖𝑝 𝑐𝑜𝑢𝑟𝑠𝑒𝑠 ℎ𝑎𝑠 𝑛𝑜 𝑠𝑖𝑔𝑛𝑖𝑓𝑖𝑐𝑎𝑛𝑡 𝑒𝑓𝑓𝑒𝑐𝑡 𝑜𝑛 𝑡ℎ𝑒 

𝑑𝑒𝑣𝑒𝑙𝑜𝑝𝑚𝑒𝑛𝑡 𝑜𝑓 𝑢𝑛𝑑𝑒𝑟𝑔𝑟𝑎𝑑𝑢𝑎𝑡𝑒 𝑠𝑡𝑢𝑑𝑒𝑛𝑡𝑠. 

 

4. ANALYSIS AND FINDINGS 

My research topic is Social Entrepreneurship in Chinese Undergraduates. The data were 

collected by an online questionnaire with 16 questions which was designed by myself. The 

questionnaire was divided into two parts to collect the demographic information of 

undergraduate students, and their understanding level, attitude towards social 

entrepreneurship. The data collected in this research is mainly focus on Chinese 

undergraduates, such as undergraduate students at Wenzhou Kean University (hereinafter 

referred to as WKU), and other Chinese undergraduate students. I shared the questionnaire 

using Wenjuanxing, a professional application of conducting online survey, by sending the link 

of my questionnaire via WeChat and QQ.  

I gathered 100 questionnaires, which the sample size is about 10% of total 

undergraduate students amount at WKU. In this 100 respondents, there are 48 males and 52 

females. Besides, 2% of my respondents are freshmen, 8% sophomores, 24% juniors and 66% 

seniors. Also, 54% of them are major in business and others are non-business majors. 

Regression analysis was used to analyze four null hypotheses as follows:  

𝐻0: 𝑌𝑒𝑎𝑟 𝑙𝑒𝑣𝑒𝑙 𝑜𝑓 𝐶ℎ𝑖𝑛𝑒𝑠𝑒 𝑢𝑛𝑑𝑒𝑟𝑔𝑟𝑎𝑑𝑢𝑎𝑡𝑒 𝑠𝑡𝑢𝑑𝑒𝑛𝑡𝑠 ℎ𝑎𝑠 𝑛𝑜 𝑠𝑖𝑔𝑛𝑖𝑓𝑖𝑐𝑎𝑛𝑡 𝑒𝑓𝑓𝑒𝑐𝑡 𝑜𝑛 𝑡ℎ𝑒𝑖𝑟 

𝑢𝑛𝑑𝑒𝑟𝑠𝑡𝑎𝑛𝑑𝑖𝑛𝑔 𝑙𝑒𝑣𝑒𝑙 𝑜𝑓 𝑠𝑜𝑐𝑖𝑎𝑙 𝑒𝑛𝑡𝑟𝑒𝑝𝑟𝑒𝑛𝑒𝑢𝑟𝑠ℎ𝑖𝑝.  
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𝐻0: 𝑅𝑒𝑙𝑎𝑡𝑒𝑑 𝑒𝑑𝑢𝑐𝑎𝑡𝑖𝑜𝑛 𝑏𝑎𝑐𝑘𝑔𝑟𝑜𝑢𝑛𝑑 ℎ𝑎𝑠 𝑛𝑜 𝑠𝑖𝑔𝑛𝑖𝑓𝑖𝑐𝑎𝑛𝑡 𝑒𝑓𝑓𝑒𝑐𝑡 𝑜𝑛 𝑢𝑛𝑑𝑒𝑟𝑔𝑟𝑎𝑑𝑢𝑎𝑡𝑒  

𝑠𝑡𝑢𝑑𝑒𝑛𝑡𝑠’ 𝑤𝑖𝑙𝑙𝑖𝑛𝑔𝑛𝑒𝑠𝑠 𝑡𝑜 𝑝𝑟𝑎𝑐𝑡𝑖𝑐𝑒 𝑠𝑜𝑐𝑖𝑎𝑙 𝑒𝑛𝑡𝑟𝑒𝑝𝑟𝑒𝑛𝑒𝑢𝑟𝑠ℎ𝑖𝑝. 

𝐻0: 𝑊ℎ𝑒𝑡ℎ𝑒𝑟 𝑖𝑡 𝑖𝑠 𝑎 𝑏𝑢𝑠𝑖𝑛𝑒𝑠𝑠 𝑠𝑡𝑢𝑑𝑒𝑛𝑡 ℎ𝑎𝑠 𝑛𝑜 𝑠𝑖𝑔𝑛𝑖𝑓𝑖𝑐𝑎𝑛𝑡 𝑒𝑓𝑓𝑒𝑐𝑡 𝑜𝑛 𝑡ℎ𝑒 𝑤𝑖𝑙𝑙𝑖𝑛𝑔𝑛𝑒𝑠𝑠 

𝑡𝑜 𝑝𝑟𝑎𝑐𝑡𝑖𝑐𝑒 𝑠𝑜𝑐𝑖𝑎𝑙 𝑒𝑛𝑡𝑟𝑒𝑝𝑟𝑒𝑛𝑒𝑢𝑟𝑠ℎ𝑖𝑝. 

𝐻0: 𝑃𝑟𝑜𝑣𝑖𝑑𝑖𝑛𝑔 𝑠𝑜𝑐𝑖𝑎𝑙 𝑒𝑛𝑡𝑟𝑒𝑝𝑟𝑒𝑛𝑒𝑢𝑟𝑠ℎ𝑖𝑝 𝑐𝑜𝑢𝑟𝑠𝑒𝑠 ℎ𝑎𝑠 𝑛𝑜 𝑠𝑖𝑔𝑛𝑖𝑓𝑖𝑐𝑎𝑛𝑡 𝑒𝑓𝑓𝑒𝑐𝑡 𝑜𝑛 𝑡ℎ𝑒 

𝑑𝑒𝑣𝑒𝑙𝑜𝑝𝑚𝑒𝑛𝑡 𝑜𝑓 𝑢𝑛𝑑𝑒𝑟𝑔𝑟𝑎𝑑𝑢𝑎𝑡𝑒 𝑠𝑡𝑢𝑑𝑒𝑛𝑡𝑠. 

 

4.1   Year level  

Before this research, I assumed that there is no significant effect between Chinese 

undergraduate students’ year level and their understanding level of social entrepreneurship. 

And this null hypothesis is related to my third research question: What kind of problems do 

Chinese undergraduate students face when they practice Social Entrepreneurship? In the 

questionnaire, question two represents the independent factor of Chinese undergraduate 

students’ year level, and question eight represents the dependent factor of their understanding 

level about social entrepreneurship. 

According to the regression analysis, the P-value of undergraduate students’ year level 

is 0.458026. Because this p-value is bigger than 10%, so we should accept 𝐻0. Hence, Chinese 

undergraduate students’ year level does not affect their understanding level about social 

entrepreneurship.  

 

4.2    Social entrepreneurship education factors 

4.2.1    Related education background 

 I supposed that related education background has no significant effect on 

undergraduate students’ willingness to practice social entrepreneurship. I designed two 
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questions for 𝐻0 in the questionnaire: question six and ten that question six is determining the 

independent factor of undergraduate students’ social entrepreneurship related education 

background, and question eight is determining the dependent factor of Chinese undergraduate 

students’ willingness to practice social entrepreneurship. 

 According to the regression analysis, the P-value of Chinese undergraduate students’ 

social entrepreneurship related education background is 4.2315E-06, which is smaller than 0.1. 

Therefore, we have to reject 𝐻0. That means Chinese undergraduate students with or without 

social entrepreneurship related education background will have different willingness to 

practice social entrepreneurship. 

 

4.2.2    Provide social entrepreneurship courses in Chinese universities 

 At the beginning of the research, I assumed that the development of Chinese 

undergraduate students will not change whether their college provides the courses related to 

social entrepreneurship, and this is related to question two and question twelve in the 

questionnaire. This hypothesis is talking about the professional courses as independent 

variable, and the development of Chinese undergraduate students as the dependent variable. 

 According to regression analysis, the p-value of providing social entrepreneurship 

courses is 0.083049, which is lower than 0.1. Hence, 𝐻0 needs to be rejected that providing 

social entrepreneurship courses has effect on the development of Chinese undergraduate 

students. 

 

4.3   Business major or non-business major 

I also presumed that there is no significant effect on Chinese undergraduate students’ 

willingness to practice social entrepreneurship whether they are business major or non-
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business major. I asked the respondents whether they are business major students and their 

willingness of practicing social entrepreneurship. This hypothesis is related to my forth 

research question: What suggestions can we give when Chinese undergraduate students 

practice Social Entrepreneurship? Since question three represents the independent variable of 

major and question ten is Chinese undergraduate students’ willingness to practice social 

entrepreneurship which is the dependent variable of this hypothesis.  

 According to regression analysis, the p-value is 0.94349, namely, we accept 𝐻0. That 

means whatever the undergraduate is major in business or nonbusiness, it has no effect on 

their willingness to practice social entrepreneurship. 

 My findings and data analysis can complement existing relevant literature to a certain 

extent. Therefore, my data analysis could be used as a reference for the further research. The 

samples of other related literature references are based on the whole of China, so the sample 

size is much larger than several hundred million. Thus, in my research, the first limitation is the 

sample size.  My respondents are mainly focus on WKU undergraduate students, so my 

conclusion is for WKU range. 

 The second limitation and also the major limitation of my research is time, since the 

time given me to conduct and finish the survey is quiet not much.  

 

5. CONCLUSION 

After the findings and analysis section, I can draw the conclusion of my research 

questions and hypotheses. My research aims to find the situation of social entrepreneurship in 

Chinese undergraduate students, and give some references for the further researcher. From 

the 100 questionnaires that collected form this survey in November 2019, I used regression 

analysis to analyze the relationship between several independent variables and the 
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independent variable which is Chinese undergraduate students’ practice of social 

entrepreneurship.  

From the four null hypotheses that I tested above, we can easily draw the conclusion 

that Chinese undergraduate students’ year level and whether their major is related to business 

or not, it does not affect their understanding level about social entrepreneurship. But in the 

survey, I found that there are also many undergraduate students never hear about social 

entrepreneurship. That shows the popularity degree of social entrepreneurship is quite low. 

Moreover, combined this object with another hypothesis which the result is providing social 

entrepreneurship courses is good for Chinese undergraduate students’ development, we can 

draw the conclusion that we need to provide new social entrepreneurship courses to help 

students know more about it, then it will be convenient for us students with professional 

education background to start social entrepreneurship.   
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Appendix A Questionnaire 

Questionnaire on Chinese Undergraduates' Practice of Social 
Entrepreneurship 

 
 

I am a senior college student at Wenzhou Kean University, and I am currently doing a 

survey to investigate the situation of practicing social entrepreneurship among Chinese 

undergraduates. All the information collected in this survey is used for academic research only, 

your privacy will be kept confidential.  Thank you for taking this survey. 

If you have any questions about this survey, please feel free to contact me 

(wangyiha@kean.edu). I really appreciate all your support and cooperation! 

 
NOTICE: The concept of social entrepreneurship combines public welfare and sociality, and its 

purpose highly focuses on creating social value.  

Compared to social entrepreneurship, business entrepreneurship focuses on creating 

business value, in order words, chasing profit. 

 
In the first section, I will ask you to answer some questions about your personal 

information. Your answers to this section will help this study get more accurate results. This 

questionnaire will collect data in an anonymous way and information collected will only be 

used for this study. 

 
1. Gender  

○ Male 

○ Female 

 
2. Year Level 

○ Freshman 

○ Sophomore 

○ Junior 

○ Senior 

 
3. Major  

○ College of Business and Public Management 



 

○ College of Liberal Arts 

○ College of Architecture and Design 

○ College of Science and Technology 

○ Other non-business majors 

 
4. GPA  

○ 3.80-4.00 

○ 3.60-3.79 

○ 3.40-3.59 

○ Below 3.40 

 
5. What is your attitude towards undergraduate entrepreneurship? 

○ Support undergraduates to start entrepreneurship by their knowledge. 

○ Support undergraduates with professional education background to start 

entrepreneurship 

○ Do not support undergraduate to start entrepreneurship. 

○ Neutralizing attitude 

 
 
In the second section, I will ask you to answer some questions about social entrepreneurship. 
The rate scale is from 1 to 5. 
 
6. Have you ever received any education about social entrepreneurship? 

○ Yes 

○ No 

 
7.  

 Never Rarely Sometimes Often Always 

Have you ever heard 

about social 

entrepreneurship? 

     



 

Have you ever 

participated in any 

activities of social 

entrepreneurship like 

having courses, 

competitions, speeches or 

internships? 

     

 
8.  

 Not at all 
familiar 

Slightly 
familiar 

Moderately 
familiar 

Very 
familiar 

Extremely 
familiar 

Your understanding of 

social entrepreneurship is: 

     

 
9. How do you know about social entrepreneurship? 

○ Social entrepreneurship related courses offered by the college. 

○ Groups or organizations in college. 

○ Internet, books or journals, social media. 

○ Classmates or friends. 

○ Other ways. 

 
10. 

 Never Rarely Sometimes Often Always 

Have you considered 

about starting business 

entrepreneurship or social 

entrepreneurship? 

     

 
11. Do you prefer business entrepreneurship or social entrepreneurship? 

○ Business entrepreneurship 

○ Social entrepreneurship 

○ I won’t start my own business. 

 
12. Factors influence undergraduates’ practice of social entrepreneurship. 



 

 Strongly 

Disagree 

Disagree Neutral Agree Strongly 

Agree 

Senior students know more about 

social entrepreneurship than lower 

grades. 

     

Undergraduates with related 

education background have more 

interest in practicing social 

entrepreneurship. 

     

Undergraduates belong to College of 

Business and Public Management 

have more interest in practicing social 

entrepreneurship than those who 

belongs to other departments. 

     

Opening social entrepreneurship 

courses is conducive to the 

development of undergraduates. 

     

 
13. What do you think are the difficulties for undergraduates to practice social 

entrepreneurship? (multiple choice questions) 

○ Shortage of funds. 

○ Lack of professional guidance. 

○ Low social esteem granted. 

○ Immature project. 

○ Less social resources. 

○ Lack of ability. 

○ No policy support. 

 
14. What do you think are the reasons that affect the success or failure of undergraduates in 

practicing social entrepreneurship? (multiple choice questions) 

○ Funds condition. 

○ Professional knowledge. 



 

○ Actual ability. 

○ Entrepreneurship project. 

○ Entrepreneurial team. 

○ Policy support. 

 

15. What kind of support do you think that undergraduates need to practice social 

entrepreneurship? (multiple choice questions) 

○ Education support. 

○ Public support. 

○ Enterprise support. 

○ Policy support. 

 

16. How do you think the prospect for undergraduates to start a social entrepreneurship? 

○ Because undergraduates' social responsibility is getting stronger and stronger, more and 

more undergraduates will practice social entrepreneurship. 

○ Undergraduates will focus on how much money they make (create business value), not on 

public welfare. Therefore, undergraduates will not practice social entrepreneurship. 

○ I am not clear about the development prospects. 

 

Appendix B Regression analysis for year level 

 

 

 



 

Appendix C Regression analysis for related education background 

 

 

Appendix D Regression analysis for providing social entrepreneurship courses 

 

 

 

 

 

 

 

 

 

 



 

Appendix E Regression analysis for business or non-business major 

 

 

 


