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Abstract: Recent years, China’s commercial banks’ operating scale was in expansion at the 

same time vigorously development in intermediary business, especially the private banking 

business was in steady growth, however the different listed banks had the different 

development levels. Based on the 10 listed commercial banks private banking business data 

from 2014 to 2018, the thesis made an empirical research on China’s private banking business 

development influencing factors by usage of regression model, and the result showed that: the 

main influencing factors of China’s private banking business development were the household 

wealth level, Chinese economic development level, and the overall strength of the bank. So we 

should enhance the banks’ overall strength with the household wealth level and Chinese 

economic development level increasing gradually, in that way to promote the private banking 

businesses’ sustainable development and the transformation of commercial banks. 

Key words: private banking business; regression model; the overall strength of the bank;  
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1 Introduction 

Benefiting from strong economic growth, Chinese national wealth has continued to accumulate 

at a high speed. According to the 2019 China private wealth report jointly issued by China 

Merchants Bank and Bain& Company, the number of high net worth people in China reached 

1.97 million, and their total investable assets reach 190 trillion yuan in 2019. The growth rate of 

China's private wealth market is slower than that of previous years, but it still has growth 

potential, and it is expected to break the 200 trillion mark by the end of 2020. The change of 

social wealth pattern provides a broad space for commercial banks to expand private banking 

business, and will greatly promote the demand for private banking business. China's wealth 

management industry will have a very broad and dynamic market. Private banking, with its 

characteristics of large volume, low risk, high profit margin, high return, wide business scope 

and stable operating income, is increasingly favored by major banks and other financial 

institutions and has been rapidly developed, which is conducive to the rapid growth of banks’ 

profits, can increase the proportion of intermediary business, and reduce the dependence of 

banks on traditional interest income.  

Figure 1: Total scale of investable assets held by Chinese individuals in 2008-2019.  

Source: Bain HNWI income-distribution model 

 

Private banking has experienced hundreds of years of precipitation for foreign banks, but it is 

only a new business for Chinese bank. Chinese private banking market is still growing, and the 
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penetration rate of private banking business is still very low. Many high net worth people have 

not yet understood the value that private banking can provide. There is also no real private 

bank specialized in providing high-quality and all-round services to these high net worth 

customers in China. At present, China's large high-end wealth market has not been reclaimed. 

Compared with foreign banks, this field is also a shortage of Chinese banks. Developing private 

banking business is an inevitable choice for Chinese banks. 

The research object of this report is the Chinese private banks, because the foreign private 

banks are mainly faced with the problem of localization in China, at the same time, after the 

subprime crisis in 2008, the reputation of foreign banks has been seriously hit, which just 

creates a favorable external environment for Chinese banks. And the development of Chinese 

private banks is a new problem, which needs all-round exploration, so it has more research 

value. However, we can’t deny that foreign banks have many aspects of management 

concepts, system setting, talent structure, environmental construction, service mode and 

product optimization are worth learning for Chinese bank. 

Chinese high net wealth individuals are main customers of Chinese private bank. In order to 

develop, Chinese private banks must focus on their main customers. Thus, firstly, I aim to study 

the what kind of factors persuade Chinese wealthy customers to use private bank and what are 

the main investment behavior characteristics of Chinese wealthy customers. Chinese high net 

wealth individuals established business and completed primitive accumulation of wealth in the 

process of high-speed growth of Chinese economy, which differs from most of wealthy 

European and American customers who obtained wealth through inheritance. Therefore, 

comparing to the foreign high net worth individuals, Chinese high net worth individuals have 

different reason to choose private bank and display different investment behavior 

characteristics. 

Then, the thesis analyzes present situation and future tendency of Chinese private banks. Next, 

the thesis analyzes restraining and stimulating factors existing in development of Chinese 

commercial banks and private bank. To make the study more comprehensive and convincing, 

this thesis uses empirical study probing into the influence factors to the development of 

private banks in China. Lastly, in response to empirical study, I put forward proposals related to 

development strategies in combination with theories and practice. 
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In order to improve the quality and depth of the research, I read the existing domestic and 

foreign literature. The existing literature is mainly divided into three categories. And in the next 

section, literature review will be discussed. 

2 Literature Review 

2.1 Characteristics of private bank customers in China 

China Merchants Bank and Bain management consulting company (2009) conducted a 

comprehensive analysis of the overall situation of China's private banking market based on a 

large number of surveys and data statistics. Including the statistics of wealth scale, wealth 

structure and wealth distribution of high net worth people, the research on the structural 

characteristics and investment behavior characteristics of China's high net worth people, the 

investigation and Discussion on the importance of financial products in the development of 

private banking business. The investigation shows that China's high net worth people think that 

the greatest value of private banking business is investment and financing. 

2.1.1 Demand Characteristics of Private Bank Customers in China 

Songrong Jiang and lei Zhong (2013) and Yan Zhu (2008) points out that Chinese private bank 

customers’ demand for private, integrated and customized wealth management services is 

strong. Yan Zhu (2008) also concludes that Chinese private bank customers hope that 

comprehensive and professional wealth management proposals, including investment, legal, 

financial and tax arrangements, can be obtained, and their wealth will be protected and 

secured. Liang Jiao (2011) show that our high net worth people want private bank to provide in 

China are health care services, children's education services and investment opportunities.  

2.1.2 Investment behavior characteristics of Private Bank Customers in China 

Because many wealthy Chinese are self-made first generation entrepreneurs who are 

accustomed to controlling the overall situation and making decisions, they believe in their 

judgment and tend to control investment decisions. CMBC and Bain & Company (2009) find 

Chinese rich people still lack sufficient experience or experience when they entrust wealth to 

third party management. They value the information provided by the client manager, but hope 

to make their own final investment decisions. Li Shanmin and Mao Danping (2010) show most 

Chinese wealth investors spend the most time choosing stocks and funds, the second is to think 

about the timing of entering or leaving the market and the least time to study asset allocation. 
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Given that different assets respond differently to changes in the economic and financial 

markets, positive and effective asset allocation is a key factor in improving returns.  

2.2 Present and future of private banking in China 

2.2.1 Present situation of Chinese private bank 

With the comprehensive opening of China’s economic and wealthy groups in the mainland’s 

growing, foreign banks have attempted to be moistened with sweeting this lucrative wealth 

cake. Wuguang Zhong (2011) shows that the charges for service products designed by famous 

foreign commercial banks such as UBS and Citigroup are several times higher than those of 

mainstream banks in China. However, foreign commercial banks provide multiple products 

which have fast innovation speed, high liquidity and obvious individualization is more suitable 

for customer's demand. But Zhipeng, Wei (2011) finds the negative impact of foreign banks 

imposed by the financial crisis shows that the development of the private banks of Chinese 

commercial banks is so advantaged. The business covering the banking, insurance, securities, 

trust, estate planning, art collection and auction and many other areas of diversified services, 

will be the Chinese banks’ profitable new growth.  

2.2.2 Future tendency of Chinses private bank 

Hesheng Xue, Peili Yang (2007) find the rapid development of the Chinese social economy and 

the stable growth of private wealth cause both domestic and foreign banks are aiming at 

tapping private banking business in Mainland China. However, this does not mean that 

Chinese-funded private banking will succeed smoothly in the future. Bai, Yufei, Yijiao Liu, and 

Chuqi Wang (2015) show that the investment conception of high net worth clients is 

increasingly mature, thereby their requirements in wealth management become more and 

more diversified, and the pattern of competition in the industry of private banking is becoming 

further intensified.  

Private banks in Europe and America have great brand effects and rich practical experience, 

because of centuries of historical precipitation. Xu Lin and Hanyang Zong (2012) forecast 

Chinese private banks in order to enhance brand awareness and customer confidence will 

choose to cooperate with foreign private banks. By complementing each other's strengths and 

avoiding weaknesses, the two sides can achieve the ultimate win-win situation. Ruru Yang 

(2011) thinks China's private banks will learn and imitate the good aspects of foreign private 
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banks and predict that Chinese private bank will provide rich financial products, build efficient 

information management system, to promote synergy of marketing and pay attention to the 

cultivation of professional talents, the business and product development and the meticulous 

service and private in the future. 

2.3 Factors that influent the development of private bank in China 

2.3.1 Restraining factors 

There are many problems restrict the development of private bank in China. Qu Zhe (2011) 

shows that the Chinese private banking is faced with significant risks and security risks of the 

vague policy and legal and regulatory vacuum, because of financial legislation and private 

banking business is still in its infancy. Yinwei Bu (2011) adds that insufficient professionals, 

seriously homogeneous products, lack of personalized and customized products for private 

bank customers and no mature development pattern are also serious problem for Chinese 

private bank. 

Peng Zhao (2007) forces the private bank customers, he detects financing business 

development in Chinese private bank does not meet the needs of the wealthy customers. The 

type of financial management business provided by Chinese private bank is single and financial 

services are targeted at all wealth people, not specific top wealthy people. It is difficult to 

attract private banking customers with private services and tailored products. 

2.3.2 Stimulating factors 

China's sustained and rapid economic development since the introduction of reform and 

opening up has resulted in dramatic expansion of national wealth and high-centralization of 

individual wealth, which has constituted the customer base of private banking service. Hesheng 

Xue, Peili Yang (2007) adds that this background also brings other positive factors, including the 

reform of financial system and exchange rate mechanism, and promise a bright prospect for 

the development of private banking. Against the background of overall opening up of China's 

banking system, both domestic and foreign banks are aiming at tapping private banking 

business in Mainland China.  

Chinese banks also vigorously develop private banking business, because private bank can earn 

high profit and bring large pots of private money for banks. Xia Hailing (2017) finds the profits 
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of banks’ private banking business are about 10 times the average level of ordinary retail 

business. The Study Group, Xinian Sub-branch, Shenzhen Branch, ICBC (2008) also find that the 

private banking business is the advanced form of personal financial business and can mirror 

commercial bank’s capability to comprehensively utilize resources through centering on wealth 

management.  

3 METHODOLOGY & DATA 

This thesis focuses on analyzing the factors that affect the development of the private banking 

in China. In this section, I aim to discuss what kind of data that I am planning to use in my 

analyses and sample period. And how I determine the variable that affect the development of 

private banking business.  

3.1 Dataset  

The development of private banking is affected by many factors. Based on related literature, 

this thesis divides the factors that affect the development of private banking business into 

external and internal factors. The internal factors include the overall strength of banks, asset 

management ability and brand influence; the external factors include economic development 

level and wealth level of residents. 

After considering the quantification of influencing factors, the need of analysis and the 

availability of data, the definition of variable affecting the development of private banking 

business in this thesis is shown in table 1. 

Table 1：Main variables and definitions 

Variable properties Variables Definition symbol

Explained variable
Development level of

private banking

Asset size of private

bank customers
Asset size_customers

Overall bank strength total assets of banks Asset_bank

Asset management

capability

Growth rate of private

bank customer assets
Asset_gth

Brand influence of private

bank
(0,1) Brand

Economic development

level
Per Capita GDP in China Per Capita GDP

Resident wealth level

Per capita investable

assets of high net worth

customers

Asset_rich people

Explanatory variable
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Taking asset size of private bank customers as an indicator of the development of private 

banking business is mainly determined by the characteristics of private banking customers. 

Private banking customers are relatively stable high net worth customers. Private bank’s 

customers have more assets means that they have higher development potential. 

In terms of the selection of independent variables, from the perspective of internal factors, 

overall bank strength is expressed by total asset of banks. The asset management ability is 

measured by the growth rate of customer assets of private banks, to a certain extent, it reflects 

the ability of private banks to maintain and increase the value of customer assets. Brand 

influence can't be expressed by specific data, so this thesis takes whether the bank is selected 

as the "best private bank" by the international financial journal financial times as the standard, 

in which "1" indicates that it is selected this year, and "0" indicates that it is not selected this 

year. 

From the perspective of external factors, it is mainly the level of economic development and 

wealth of residents. The level of economic development is expressed by per capita GDP in 

China, and the level of wealth of residents is expressed by per capita investable assets of high 

net worth customers.  

The original data of this thesis are mainly obtained from the annual reports of the Chinese top 

10 banks, the website of Asian private banker, the official website of the people's Bank of 

China, and the private bank of China 2014-2018. 

3.2 Sample 

There are great differences in the scale of customer assets and the overall strength of each 

private bank in China. The scale of total assets of state-owned banks is far larger than that of 

private joint-stock banks, and the sales volume of financial products of each bank is also quite 

different, so this thesis only selects top 10 listed commercial bank listed in A-share, which are 

four state-owned holding commercial banks and six national joint-stock commercial bank. The 

five state-owned commercial banks are Bank of China Limited (BOC), Industrial and commercial 

Bank of China (ICBC), China Construction Bank (CCB), Agricultural Bank of China (ABC) and Bank 

of Communications (BOCOM). The five national joint-stock commercial banks are China 

Merchants Bank (CMB), Shanghai Pudong Development Bank (SPDB), China CITIC Bank (CITIC), 
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Ping An Bank (PAB) and Industrial Bank (CIB). Due to the short time of establishment and 

incomplete information disclosure of China's commercial Banks' private banking departments, 

this paper only selects 5 listed commercial banks' private banking data from 2014 to 2018 as 

samples.  

In the next section, I will discuss what type of statistical method that I used in my analysis. 

After the method, the model and hypotheses will be briefly discussed. 

3.3 Methodology 

This research study factors that affect the development of Chinese private banks. In order to 

confirm the correlation between explained variable and multiple explanatory variables, a 

regression analysis method should be carried out.  I use the Microsoft Excel to make 

regression analysis. Coefficient and p-value will be used to analysis the relationship between 

explained variable and multiple explanatory variables. If the coefficient is positive, the factor is 

stimulating the development of private banking in China, otherwise, the factor is restricting the 

development. P-value can test whether the explanatory variable has significantly impact on 

explained variable.  

3.4 Model and Hypotheses 

Because the sample data is two-dimensional data obtained in time and section at the same 

time, and panel data has the unique advantage of reflecting the changing rules and 

characteristics of variables in two-dimensional space of section and time at the same time. 

Therefore, this paper thesis adopts panel data model of multiple sections to establish the 

following regression model: 

y=α+βx  

I select the asset size of private bank customer, which can be an indicator of the development 

of private banking business, as the dependent variable. Per capita GDP, Per capita investable 

assets of high net worth customers, total assets of banks, growth rate of private bank customer 

assets and brand influence of private bank as the independent variable. 

Based on above description and discussion, my null hypotheses as follows: 
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Ho 1: overall bank strength has no impact on development of Chinese private bank. 

Ho 2: the bank’s asset management ability has no impact on development of Chinese private 

bank. 

Ho 3: Brand influence of private bank has no impact on development of Chinese private bank. 

Ho 4: the level of Chinese wealth of residents has no impact on development of Chinese private 

bank. 

Ho 5: the level of Chinese economic development has no impact on development of Chinese 

private bank. 

4 ANALYSIS & FINDINGS 

This thesis mainly studies the development of private banks in China and explores the factors 

that affect Chinas private banking development. Based on previous literatures, I choose the 

three internal and two external factors that literatures mention most, they are overall bank 

strength, bank’s asset management capability, brand influence, Chinese economic 

development level and resident wealth level respectively. And using asset size of private bank 

customers as an indicator of the development of Chinese private banking business; overall 

bank strength is expressed by total asset of banks; the bank’s asset management ability is 

measured by the growth rate of customer assets of private banks, the level of Chinese 

economic development is expressed by per capita GDP in China, and the level of Chinese 

wealth of residents is expressed by per capita investable assets of high net worth customers in 

China. The data selects top 10 listed commercial bank listed in A-share, which are four state-

owned holding commercial banks and six national joint-stock commercial bank, from 2014 to 

2018 year.  

According to the data in the annual report of each bank and China Statistical Yearbook, the 

following variables are descriptive statistics. As shown in Table 5.1, the customer asset scale of 

each private bank is quite different, it shows that the development degree of private banks in 

China is quite different; The standard deviation of the total assets of banks in the explanatory 

variables is also large, which shows that the overall strength of Chinese commercial banks is 

uneven; the growth rate of private-banking customer’s assets also has large gap for each 
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private bank. 

 

Table 2 Descriptive statistics of variables 

In order to further confirm the correlation between the explanatory variables and the 

explanatory variables, regression model should be built and regression analysis method is 

carried out. I develop my hypotheses which are to measure whether those factors have 

significantly impact on development of Chinese private banks. In order to test my hypothesis, I 

conduct the multiple regression analysis. And my null hypotheses as follows: 

Ho 1: overall bank strength has no impact on development of Chinese private bank. 

Ho 2: the bank’s asset management ability has no impact on development of Chinese private 

bank. 

Ho 3: Brand influence of private bank has no impact on development of Chinese private bank. 

Ho 4: the level of Chinese wealth of residents has no impact on development of Chinese private 

bank. 

Ho 5: the level of Chinese economic development has no impact on development of Chinese 

private bank. 

4.1 Internal factors  

4.1.1 Overall bank strength  

 

Table 3 regression estimation results of total assets of the bank 

From the regression estimation results in Table 3, the p-value (P = 0.00015) is much less than 

0.05, so I reject the null hypothesis. It can be seen that the correlation between the asset size 

of private bank customers and the total assets of the bank is extremely significant positive 

variable Mean Std. Dev.  Min  Max 

Asset size of private bank customers 714.36 476.52 155 2039.3

Total assets of banks 11100000 7683035 2186459 27700000

Growth rate of private-banking customer assets 0.25 0.19 0.01 1.07

Brand influence of private bank 0.29 0.45 0 1

Per capita investable assets of high net worth customers 156.8 31.7 112 190

GDP per capita 53680 6405 47005 64644

Coefficients St. Error t Stat P-value

Intercept 362.706147 103.6056497 3.500833672 0.001012714

Total assets of  banks 3.16665E-05 7.69741E-06 4.113913763 0.000151733
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(coefficient is positive), indicating that there is a correlation between the development level of 

the private bank and the overall strength of the bank, which means that the large-scale 

commercial bank has advantages over the small and medium-sized commercial banks in the 

development of private business. This result is consistent with the results done by Zhou Yuping 

and Yang Kaifeng (2016), they found that the overall strength of banks is a positive factor for 

the development of private banks. However, my results are different from those Qiao Xueli 

(2013) showing that there is no correlation between the development level of private banks 

and the overall strength of banks.  

Comparing the two literatures result, I find that the two literatures use the different time 

periods data. The author Qiao Xueli (2013) used private banking data from 2010 to 2012, Zhao 

Yuping and Yang Kaifeng (2016) used date from 2009 to 2015, and my data collected from 2014 

to 2018. The real beginning time for private bank to develop in China is 2009, so does this 

mean that large commercial banks in China did not pay attention to develop the private bank 

business in the early stage, which causes large commercial banks have no advantages in 

developing private business compared with small and medium-sized commercial banks and 

there is no correlation between the development level of private banks and the overall 

strength of banks. Afterwards, with the development of private banks in China, large 

commercial banks found the importance of private banks and began to attach importance to 

the development of private banking business, causing the overall strength of banks become the 

positive factor to the development level of private banks. China private wealth report (2019) 

proved my conjecture is true, the report shows that the private banking business of small and 

medium-sized commercial banks has larger development space, and all banks are basically on 

the same line in early stage, but the overall strength of banks will eventually promote the 

development of private banks.  

4.1.2 Bank’s asset management capability  

 

Table 4 regression estimation results of capital growth rate of private bank customer 
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Referring to the regression estimation results in Table 4, the p-value is much smaller than 0.05, 

so I reject the null hypothesis. There is significant correlation between the capital growth rate 

of private bank customer and the total assets of the bank, indicating bank’s asset management 

capability is a factory that affect the development of Chinese private bank. The coefficient is 

positive, so bank’s asset management capability is positive factory. The higher capital growth 

rate of private bank customer, the higher development level of private bank. My result is 

consistent with previous researches of Qiao Xueli (2013) and Yingjia, D (2014) showing that 

bank’s asset management capability significantly impacts the development of Chinese private 

bank.  

4.1.3 Brand influence of private bank 

 

Table 5 Regression estimation result of brand influence of private bank 

Table 5 shows regression estimation result of brand influence of private bank. The p-value in 

this table is 0.0324, which is smaller than 0.05. This means that I should reject my null 

hypothesis that brand influence of private bank has no impact on development of Chinese 

private bank, indicating brand influence of private bank has significantly impact on the 

development of Chinese private bank. My result is consistent with most previous researches 

showing that brand influence of private bank significantly impacts the development of Chinese 

private bank.  

4.2 External factors 

4.2.1 Resident wealth level 

 

Table 6 Regression estimation result of Per capita investable assets of high net worth customers 

The regression estimation result of per capita investable assets of high net worth customers is 

presented in table 6. The p-value is 0.00695, which is smaller than 0.05. There is significant 

correlation between the Per capita investable assets of high net worth customers and the total 

Coefficients St. Error t Stat P-value

Intercept -174.4174494 321.3885058 -0.542699712 0.589847714

Per capita investable assets of high net worth customers 5.668210774 2.009824716 2.820251303 0.006955787
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assets of the bank, indicating Chinese resident wealth level is a factor that affect the 

development of Chinese private bank. Therefore, I reject the null hypothesis that the level of 

Chinese wealth of residents has no impact on development of Chinese private bank. This 

finding is consistent with Zhang Wuguang (2011)’s report as he reported that the wealth level 

of residents is the customer base for the development of private banking business, with the 

accumulation of national wealth, the scale of wealth management will inevitably expand, the 

number of high net worth customers will continue to increase, and the scale of per capita 

investable assets of high net worth customers will continue to grow. 

4.2.2 Economic development level 

 

Table 7 Regression estimation result of Chinese GDP per capita 

Table 7 shows regression estimation result of Chinese GDP per capita. And the p-value in this 

table is 0.00607, which is much smaller than 0.05. This means that I should reject my null 

hypothesis that the level of Chinese economic development has no impact on development of 

Chinese private bank. There is significant correlation between the Chinese GDP per capita and 

the total assets of the bank, indicating Chinese economic development level is a factory that 

affect the development of Chinese private bank. This result is consistent of all previous 

literature that I find, and Jiang, H. (2014) indicate that Chinese GDP per capita, as an external 

environmental factor affecting the development of private banking, is closely related to the 

macroeconomic situation of the whole country. A country's economic level is the customer 

base for the development of private banking business. Therefore, the Chinese economic 

positive affects the development of Chinese private banking business. 

4.3 limitation  

Private banking business is an emerging business in China, so data on Chinese private banks are 

difficult to collect and some are incomplete. And the number of observations of each variable 

to the regression model is 50, which is a relatively small to analysis. This thesis uses the asset 

size of private bank customers as an indicator of the development of private banking business, 

Coefficients St. Error t Stat P-value

Intercept -849.6828077 548.3889896 -1.549416243 0.12785054

GDP per capita 0.028482885 0.009920847 2.871013527 0.006071183



 
15 

 

which can't really represent the development level of a bank. Brand influence can't be 

expressed by specific data also cause the most prominent limitation.  

4.4 contributions 

At present, as the private bank of commercial banks is still in the early stage of development in 

China, there are some research reports in this field, but generally speaking, they are more 

theoretical and less empirical reports. Through empirical analysis, this thesis comprehensively 

analyzes the main factors affecting the development of China's private banking business, and 

finally puts forward relevant countermeasures and suggestions for the further development of 

China's private banks based on the research conclusions, which should have certain practical 

value 

5 CONCLUSION 

This thesis uses panel data to build a regression model to study the influencing factors of the 

development of private banking in China. The empirical results show that the main influencing 

factors are the residents wealth level, the economic development level and the overall strength 

of banks. According to their own strength, there are differences in the development level of 

private banking business of each bank, and the private banking business of China Merchants 

Bank develops well and rapidly; the state-owned commercial banks occupy a large scale of 

private banking business by virtue of their overall strength and resource advantages; the future 

development space of private joint-stock commercial banks is large, which may occupy a larger 

private banking market. 

Based on the research results of this paper, the following countermeasures and suggestions are 

put forward to promote the development of China's private banking business: 

(1) Enhance the overall strength of the bank. All major commercial banks should actively 

integrate resources within the bank, enhance business strength, give full play to the resource 

advantages of the bank, expand the overall asset scale of the bank, enhance the 

comprehensive strength of the bank, give full play to their own advantages, effectively use 

the scale benefits, and promote the rapid development of private banking business of 

commercial banks. 
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(2) Improve the asset management ability of private banks. Use big data to tap the differentiated 

needs of customers, strengthen product and service innovation, create differentiated 

products and services for customers, provide customized services, strengthen 

communication and cooperation, improve the ability of customer asset management of 

private banks, establish private banking business with core competitiveness, gradually 

improve the existing asset management business, develop discretionary asset management 

mode, and provide customers with customized services Customized wealth management 

scheme. 

(3) Enhance the brand influence of private banks. Private banks should strengthen their own 

professional team building, create high-quality services, strengthen collaborative innovation 

with customers on the basis of improving their own R & D capabilities, launch products with 

their own brand characteristics, provide differentiated and customized services according to 

high net worth customers, and make great efforts to play the brand effect of private banks. 

Introduce professional talents, build a first-class professional team, establish an open private 

banking product system, better serve customers, improve customer satisfaction, create a 

good brand image, attract more high net worth customers, promote marketing by brand, and 

promote the rapid and sustainable development of private banking business. 
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APPENDIX 

Appendix A: Descriptive Statistics of private bank performance 

Bank year Asset size_customers Asset_bank Asset_gth Asset_rich people 

CMB 

2018 2039.3 6,745,729 7.03% 190 

2017 1905.3 6,297,638 14.81% 188 

2016 1660 5,942,311 32.54% 165 

2015 1252 5,474,978 66.37% 129 

2014 753 4,731,829 31.71% 112 

BOC 

2018 1400 21,267,275 16.67% 190 

2017 1200 19,467,424 20.00% 188 

2016 1002 18,148,889 23.46% 165 

2015 810 16,815,597 12.50% 129 

2014 720 15,251,382 26.32% 112 

ICBC 

2018 1390 27,699,530 4.40% 190 

2017 1331.3 26,087,043 10.70% 188 

2016 1208 23,259,118 14.20% 165 

2015 1062 21,792,776 44.30% 129 

2014 736 19,679,578 35.90% 112 

CCB 

2018 1348.5 23,222,693 16.30% 190 

2017 1159.5 22,124,380 15.24% 188 

2016 786 20,963,705 26.24% 165 

2015 623 18,349,489 32.94% 129 

2014 469 16,744,093 18.21% 112 

ABC 

2018 1123.4 22,609,471 9.22% 190 

2017 1028.6 21,053,382 25.68% 188 

2016 818 19,570,061 1.32% 165 

2015 808 17,791,393 26.20% 129 

2014 640 15,974,152 26.73% 112 

BOCOM 

2018 521.1 9,531,171 9.59% 190 

2017 475.5 9,038,254 1.82% 188 

2016 467 8,403,166 14.74% 165 

2015 407 7,155,362 39.86% 129 

2014 291 6,268,299 24.36% 112 

SPDB 

2018 500 6,289,606 36.20% 190 

2017 367.1 6,137,240 5.79% 188 

2016 347 5,857,263 17.63% 165 

2015 295 5,044,352 34.09% 129 

2014 220 4,195,924 57.14% 112 

CITIC 
2018 486.2 6,066,714 25.86% 190 

2017 386.3 5,677,691 20.34% 188 



 
 

 

2016 321 5,931,050 23.46% 165 

2015 260 5,122,292 28.71% 129 

2014 202 4,138,815 25.47% 112 

PAB 

2018 450.6 3,418,592 32.06% 190 

2017 341.2 3,248,474 51.64% 188 

2016 225 2,953,434 25.47% 165 

2015 250 2,507,149 61.29% 129 

2014 155 2,186,459 106.67% 112 

CIB 

2018 377 6,711,657 16.36% 190 

2017 324 6,416,842 11.34% 188 

2016 291 6,085,895 10.23% 165 

2015 264 5,298,880 19.46% 129 

2014 221 4,406,399 15.10% 112 

 


