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ABSTRACT: This study is to shed light on Chinese accounting students’ extent of love of 

money in general and how it impacts their ethical perceptions, by investigating how Chinese 

accounting students view cheating actions. After using the scale measures and cluster analysis 

to measure the sample from 3 universities of China, I find that though Chinese accounting 

students saw questionable accountability as unethical. Chinese accounting students is positive 

about money, and love of money could potentially have a negative effect on the ethical 

behavior of them. In China, Universities often only focus on the professional knowledge 

education of business students, but ignore the moral education. The educators can design better 

accounting ethics courses based on their different attitude toward money according to this study.  
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I. INTRODUCTION 

In recent years, ethical issues have been given greater attention because accounting has become 

an entity that is more than a bookkeeping and reporting regime (Nofsinger and Kim, 2003; 

Jones and Abraham, 2007; Milkovich and Newman, 2002). The ethical standard for 

professional practice and recommendations have also been provided for the continued 

education of accountants. All of which are internationally recognized, include principles such 

as autonomy, technical experience, objectivity, materiality, due care and customer privacy 

(Chang, 1998; Yasemin et al. 2009). But because of China's history, China's accounting 

profession is relatively small and underdeveloped, it will be difficult to implement and apply 

these professional codes of conduct (Chang, 1998). While, because of the development of 

economy in China, more and more students in chose accounting as their major and will become 

accountants or auditors in the future. Their ethical perception should take special attention.  

 

Research is relatively less for college students who do not have a working experience, 

particularly Chinese students. Previous studies in money and moral understanding mainly 

focus on adults with rich work skills such as professors in schools, staff of businesses, 

executives and civil servants. But college students have ideas and attitudes about money (Xie 

and Zhang, 2007). The research on their ethical perception and individual differences of money 

psychology should be concerned. 

 

In China, Universities often only focus on the professional knowledge education of business 

students, but ignore the moral education. Some schools do not offer course about accounting 

professional ethics for students who majored in accounting. They focus on how to do the 

accounting, as for why they cannot do this and what will happen if they do it, they never 

explored in depth. The education goal is only for meet the needs of work, regard the school as 

the place of employment training, ignore the ethics education. In consequence, the business 

students easily lose themselves in the job. It is important to study the view of Chinese 

accounting students regarding cheating inside and outside the classroom. Furthermore, Klein 

et al. (2007) found that Business students have more carefree attitudes than others to cheat. 

Tang and Chen (2008) found that the link between the love of money and the satisfaction of 

the workforce, the loss of workers and quality of life, in general, is significant. The current 

study primarily discusses accounting graduates, as they are prospective leaders of the 

accounting industry who are often rattled by business controversies. The thesis explores the 

connection, if any, between the love of money for accounting students and their moral views 

of a variety of dubious accounting acts. 

 

This study tests the following assumption in null form, relying on the contradictory findings 

from previous longitudinal studies: The love for money is not substantially linked to China's 

view of dubious accounting conduct. After using the scale measures and cluster analysis to 

measure the sample from 3 universities of China, I find that though Chinese accounting 

students saw questionable accountability as unethical. Chinese accounting students is positive 

about money, and love of money could potentially have a negative effect on the ethical 

behavior of them. 

 

This paper also contributes a great deal to literature on business ethics and ethics education, It’ 

s important for education institutions to understand the different attitudes of college students 

with different psychological types of money, can better guide them, prevent the occurrence of 

crime caused by no work and money worship, and help them establish positive opinion of 

money. 
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The article is structured as follows: a literature analysis of the accounting profession and the 

ethics perspective is undertaken after this presentation. It includes an analysis of the emotional 

and moral love of money as addressed in the psychological literature. The methods and data 

interpretation of the current study is discussed and the findings are clarified. Eventually, a 

review of the findings and possible consequences and possibilities for future research will be 

discussed. 

 

II. LITERATURE REVIEW AND HYPOTHESIS DEVELOPMENT 

The accounting profession and ethics perception 

With the development of economy, financial fraud has become a global focus. The accounting 

fraud in China's companies has been continuous. According to the survey conducted by the 

National Accounting Institute, from the 1990s to now only 2.51% of the senior accountants 

believe that the financial reports of China's current listed companies are reliable. The 

occurrence of fraud events has a huge impact. In this case, the accounting profession needs to 

pay more attention, and it is very important to discuss the fraud in the financial statements and 

accounting ethics. 

Accounting is an indispensable part of an enterprise's business process. In fact, according to 

Yasemin et al. (2009) accounting today is not easy as a systematic process of recording, 

classifying, summarizing and reporting transactions, but its related to the complex cycle of data 

processing with potential manipulation of information received and to be released. It is an 

important basis for stakeholders to make economic decisions. Due to the high cost and the 

changing external environment in China, making the accounting standards have a certain 

degree of incompleteness and ambiguity. Therefore, the same accounting standard becomes 

difference between people. It demands a higher level of on the professional judgment of 

accounting personnel.  

 

At present, under the economic condition of our Chinese market, some financial personnel's 

professional ethics are stale and distorted, their sense of responsibility for the lack of work is 

broken by the reasons of leaders, superiors or private relatives and friends, they make false 

accounts, make false accounts, and provide false financial information to the financial decision-

making level, which causes the decision-making level to make wrong judgment and 

development direction (Chang, 1998). The financial industry in our country has a wide range 

of personnel, which is gradually improving in the economic system It is obvious that the ability 

and professional requirements of the staff are divorced from each other. There are nearly 10 

million people in the financial industry in China, but the managers urgently needed in the 

economic development are relatively insufficient, which shows that there are still many 

problems in the financial industry. There is a lot of space in accounting standards of China, 

that require accountants to make subjective judgments and choices. Judging whether it is 

reasonable or not will directly affect the quality and efficiency of accounting standards 

implementation, and will inevitably affect the profit of different stakeholders, thus affecting 

the distribution of social resources.  Therefore, high-quality accounting professional ethics is 

at the core of the implementation of accounting standards, which has a great impact on financial 

results. 

 

The professional ethics cultivation of financial personnel has a great and far-reaching influence 

on the enterprise and even the Chinese society (Xie and Zhang, 2007). The wrong professional 
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ethics belief will lead to the disadvantage of the financial work of the enterprise, the continuous 

false and wrong, the financial personnel falsely report more and less, change the financial 

information, distort the financial process, and directly affect the confirmation, measurement, 

processing and output of the accounting information of the financial personnel, thus affecting 

the functions of the financial personnel, Make the wrong report, misstate the income, index 

and profit of the enterprise, and provide the wrong decision information for the decision-

making level of the enterprise. The wrong financial information will lead to the wrong financial 

decision, provide the wrong development direction, light financial loss, heavy enterprise 

bankruptcy. Whether the financial information is true or not depends on the financial staff's 

professionalism and work attitude, which is fundamentally whether the financial staff's 

professional ethics meet the professional requirements and social development trend. Good 

moral quality will be given to an enterprise many benefit, the quality of professional ethics is 

not only related to the survival of enterprises, but also to the development of society. Economy 

is the wealth of society. The financial workers are the financial workers who know and guard 

the wealth. How the professional ethics of financial workers will affect the accumulation and 

capacity of social wealth. Good professional ethics can promote the development of society 

and increase the accumulation of wealth. The bad professional ethics will destroy the financial 

work flow, affect the financial authenticity of the enterprise at the end of the year, have a 

significant impact on the society, consume the original social wealth, increase people's private 

desire, and even social chaos. 

 

Accounting personnel's ethics is the internal driving force of an accountant's behavior. As 

accounting people, economic interests and professional status may affect the accounting 

professional judgment. Accounting serve the management, which makes the accountants often 

yield to the wishes of the management when facing the conflict of interest, especially in China 

where the managers are usually more assertive. In this way, it cannot reflect the economic 

affairs objectively and truly. This requires the professional ethics of accountants. Therefore, 

the professional ethics of Accountants has become the most basic factor affecting the 

professional judgment of accountants. It fundamentally determines the value orientation of 

accountants and is the most original means to regulate the behavior of accountants. Only when 

accountants have excellent professional ethics, they can make reasonable and correct 

judgments.  

The love of money and its moral effect. 

With the commodity in social life of China, money influences people's lives with its unique 

form, and becomes an indispensable part of life. With the rapid development of China ‘s 

economy, money is important in all aspects of people's life and work, and profoundly affects 

people's behavior and psychology. People often realize their own lack of ability and 

helplessness, which undoubtedly arouses some people's desire for money. When people 

constantly follow the needs of interests, will people's love of money improve with the 

improvement of economic conditions? Will people be stricter in judging the behavior of hurting 

others and gaining interests? 

The current research is based on the idea that money is a kind of social resource. There is a 

long-standing discussion about the influence of money on people's behavior psychology. Some 

scholars point out that money can stimulate enthusiasm and motivation, and change personal 

motivation. According to Tang and Kenneth (2004), anyone who has valued capital more 

consistently tends to work more and profit from its accomplishment if it is effective in any 
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mission. Thus, people look forward to money to get more services and goods. Money used by 

management to help, promote, retain and accomplish business objectives as a driving force 

(Milkovich and Newman, 2002). Furthermore, Tang (1992) introduced "cash love" concept 

which tests an individual's feeling for capital. Many authors oppose money to make certain 

people's actions alter and disrupt harmonious partnerships. The love for money is the root of 

bad, is a popular belief (Tang and Chiu 2003b). Cash evokes covetousness, deprivation, greed 

and other annoying behavior, so that cash causes unethical feelings and greedy actions. This 

study tests the following assumption in null form, relying on the contradictory findings from 

previous longitudinal studies: 

 

H1. The love for money is not substantially linked to China's view of dubious accounting 

conduct.  

On the other hand, money can also promote the development of cultural construction, fair trade, 

charity, caring for others, science and art and many social undertakings. Therefore, to some 

extent, it will arouse the praised moral emotion and pro social behavior. Tang (1992) found 

that in the absence of scientific and effective incentives, people's potential can only play 20-

30%, scientific and effective incentive mechanism can let employees play the other 70-80% of 

the potential. Therefore, whether an enterprise can establish a perfect incentive mechanism will 

directly affect its survival and development. Incentive is the core of management, and 

compensation incentive is the most important incentive means in enterprise incentive 

mechanism. It is an effective incentive means commonly used by enterprises at present. 

Compared with internal incentive, it is easier for managers to control, and it is also easier to 

measure its use effect. If the incentive effect of enterprise compensation on employees can be 

really played, enterprises and employees can be achieved the purpose of "win-win" for industry 

(Xie and Zhang, 2007).  

 

Nowadays, salary incentive has become an important part of modern human resource 

management, which plays an important role in improving the competitiveness of enterprises 

(Milkovich and Newman, 2002). The salary received by employees is not only the affirmation 

and compensation for their past work efforts, but also the expectation that they will be paid for 

their future hard work, which encourages them to work hard in the future. In the employees' 

mind, salary is not only their own labor income, but also to a certain extent, it represents the 

value of the employees themselves, the recognition of the enterprise to the employees' work, 

and even represents the employees' personal ability, conduct and development prospects. 

Therefore, salary incentive is not only money incentive, but also a complex incentive mode in 

the incentive mechanism of enterprises, which implies achievement incentive, status incentive, 

etc. Therefore, salary incentive can stimulate employees' strong desire for work from multiple 

perspectives and become one of the main motivation for employees to devote themselves to 

work. Employees expect to improve their work performance on the one hand, and strive for 

salary promotion on the other hand through positive performance and hard work. In this process, 

employees will experience the sense of self-worth realization and the joy of being respected 

brought by promotion, so as to stimulate their work creativity (Xie and Zhang, 2007). Objective, 

fair and reasonable compensation for every employee who makes contributions to the 

enterprise is not only conducive to the development of the enterprise, but also to ensure that 

employees get economic and psychological satisfaction from the salary, which is conducive to 

improving the enthusiasm of employees. 
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III. RESEARCH METHODOLOGY 

Sampling  

The sample for this study consisted of senior accounting students in three large universities in 

China: Wenzhou-Kean University, Southwestern University of Finance and Economics and 

University of Science and Technology Beijing, Surveys based on established scales were 

created and were conducted over a one-year cycle to students in many audit parts taught by 

different teachers. Because the majority of their accounting training is almost complete, 

auditing students were selected. Interviewed professors in research courses stated that every 

participant in his or her course had been subjected to ethical learning. Graduate students are 

currently enrolled in the program of Graduate Auditing and have also been introduced to 

professional training in this class. The questionnaire was done in about 5 minutes and 

confidentiality guaranteed. There was a total of 81 collected surveys. The sample used 

consisted of 79 students after the elimination of surveys with missing responses. 

Scale measures  

The scenarios used by Uddin and Gillett (2002) were used to measure ethical perception. 

Throughout their research, they explored the link between moral reasoning of CFOs and their 

own ethical views of dubious accounting practices. And They found CFOs with a poorer and 

more self-monitoring attitude less inclined to believe such behaviors were unethical. (i.e. more 

likely to associate themselves with views of others). Five scenarios were autonomous. 

Nevertheless, one example involved the Asian economic crisis in particular a decade ago and 

the poll has fallen. The present study used the other 4 examples: scenario 1 involving early 

revenue recognition (e.g. wealth management), scenario 2 listed long-term marketable 

securities to improve the current ratio, scenario 3 discussing other shares as property (both 

scenes show strong violations in generally accepted accounting document prints). The 

following possibilities were included: Participants reported that they understood the morals of 

these conduct from 1 (extremely ethical) up to 7 (very unethical) for seven points. 

The first financial ethics (MES) scale developed by Tang (1992) was used to evaluate the love 

of money. This level calculates the moral significance of income. While It was considered by 

Mitchell and Mickel (1999) a successful MES study to measure attitudes towards money, even 

though several other scales have been available. Early on, Tang and his collaborators created 

many shorter iterations of the scale, however due to its scope and full coverage of attitudes to 

cash this analysis utilizes the initial scale. The questionnaire includes six factors: positive, bad, 

performance, value (self-esteem), budget and independence (power). A seven-point scale 

ranged from 1 (strongly disagreeing) to 7 (forcefully agree), and a specific rating for each 

variable is measured, reported their agreement or disapproval with each argument. 

A person who believed money was good suggested that money was optimistic. One who 

considered money to be "bad" realized that the source of all unethical wealth is money affection. 

An individual who scored heightened on the "performance" factor was of the opinion that 

wealth was success and that money gained self-confidence and respect. A individual with a 

high score of the "budget" variable efficiently and strategically utilized resources to prepare 

ahead, and someone who scored high on the "independence" factor felt that assets had the 
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power to influence others. The factors had the alpha of Cronbach ranging in range from 0.693 

to 0.810 (Tang, 1992).  

IV. STUDY RESULTS 

The first step in data analysis is to look at the perceptions of the ethics case by accounting 

students. Table I shows the mean results.  

Table I. 

Means and demographic factors 

Panel A: means Mean 

Case1 5.12  

Case2 4.62  

Case3 5.80  

Case4 6.04  

Money is “good” 4.34  

Money is “evil” 1.40  

Money represents “achievement” 4.06 

Money gives “respect” 3.22  

Money is “budget” 2.80  

Money yields “freedom” 5.46 

Panel B: demographics’ impact on ethical perceptions (males n=32 and females n=47)  

 Male Female 

Case1 5.40 4.93 

Case2 4.60 4.63 

Case3 5.35 6.10 

Case4 5.85 6.17 

Notes: Significant at the 0.01 level. Case 1: early recognition of revenues; Case 2: reclassifying 

long-term assets as current; Case 3: reporting consigned inventory as assets; Case 4: not 

reporting contingent liabilities. For cases: 1 (highly ethical) and 7 (highly unethical); for love 

of money: 1 (extremely disagree) and 7 (strongly agree); n=79 

 

Results show that the accounting students considered all cases unethical. Case 4, which dealt 

with not reporting contingent liabilities, was the case with the highest unethical perception 

(mean 6.04 out of 7.00). Case 2 dealing with reclassifying long-term assets as current (mean 

4.62 out of 7.00) was the least unethical case. With regards to demographic factors, there have 

been major gender-based disparities. Cases 2, 3 and 4 are considered more unethical in 

comparison to women, contrary to previous significant research. Cases 2 or variations based 

on age or class rank were not substantially differentiated. 

Table I also presents the average results of the love of money factors. In general, accounting 

students are of the opinion that money is good (4.34), represents achievement (4.06) and 

gives freedom and power (5.46). They disagreed about cash being malignant (1.40), about 

budget (2.80) and gives respect (3.22).  
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Table II. 

Correlation between love of money and ethics cases 

 Case1 Case2 Case3 Case4 Good Evil  Achieve  Respect  Budget  Freedom  

Case1  0.473** 0.289** 0.526** -0.128 0.191 -0.12 -0.152 0.091 -0.149 

Case2   0.472** 0.314** -0.102 0.094 0.143 -0.017 0.158 -0.023 

Case3    0.582** -0.034 0.204 -0.215 -0.016 0.083 -0.322** 

Case4     -0.071 -0.054 -0.058 -0.121 -0.057 0.016 

Good      0.288** 0.336** 0.227 0.219 -0.380** 

Evil       0.122 0.14 0 0.145 

Achieve        0.379** 0.281** 0.428** 

Respect         -0.016 0.2 

Budget          0.039 

 

Notes: Significant at: * p<0.05 ** p<0.01. Case 1: early recognition of revenues; Case 2: reclassifying long-term assets as current; Case 3: 

reporting consigned inventory as assets; Case 4: not reporting contingent liabilities. For cases: 1 (highly ethical) and 7 (highly unethical); for 

love of money: 1 (strongly disagree) and 7 (strongly agree) 
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The second step of data analysis consisted of the four morals situations and the six love factors 

in cash research. The connection between money love and moral expectations will be described 

in this way. Table II shows the details. 

According to the results, the four ethics cases have a significant positive association. This 

shows that the unethical perception of students was consistent. The importance of the 

connection differs with regard to the love of cash and morality situations. In Case I (early 

earnings recognition), students who believed that money freedom saw it as ethical. As for Case 

2 (reclassifying long-term assets as current), the case was regarded as moral by students who 

found the cash to be achievement. With regard to Case 3 (record of consigned stock as an asset), 

the students who considered money to be good, are more likely to view it as ethical compared 

with those who consider it to be unethical and prudent. In the Case 4, students who thought 

cash gave respect given it was more ethically responsible, and those who correctly budgeted 

believed it was immoral. Overall, the love for money and moral sense are important. 

 

Table III.  

Clusters and ethical perceptions 

 

Cluster 1: money 

worshippers 

(n=34; 43.04%) 

Means 

Cluster 2: money 

repellent 

(n=4; 5.06%) 

Means 

Cluster 3: careless 

money admirers 

(n=45; 56.96%) 

Means 

Good 5.964 0 2.737 

Evil 1.813 6.405 0.609 

Achieve 4.928 0 3.346 

Respect 3.633 0.287 3.045 

Budget 3.108 5.154 2.737 

Freedom 6.482 0.266 4.564 

    

Case1 5.074 6.814 5.087 

Case2 4.333 5.984 4.913 

Case3 5.926 6.013 5.739 

Case4 6.111 5.342 6.043 

Notes: Significant at: * p<0.05 ** p<0.01. Case 1: early recognition of revenues; Case 2: 

reclassifying long-term assets as current; Case 3: reporting consigned inventory as assets; 

Case 4: not reporting contingent liabilities. For cases: 1 (highly ethical) and 7 (highly 

unethical); for love of money: 1 (strongly disagree) and 7 (strongly agree) 

 

Cluster analysis  

The purpose of cluster analysis is to target groups of persons who show small internal variations 

and broad variations between clusters (Tang et al., 2004). Cluster analysis of individuals with 

similar financial figures and values is used in this report. The definition of such clusters enables 

the relationship between cash personality and ethical beliefs to be examined. The aim is to 

decide whether some individuals feel that acts are more immoral on the basis of their general 
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personality in terms of money. To previous research this term has been extended (Luna-Arocas 

and Tang, 2004). A solution of 2, 3, 4 or five clusters has been tested in the present study. A  

3-cluster approach was defined on the basis of the data and theory as best suited for the results. 

The three clusters are characterized by the following: 

(1) Money worshippers numbering 43.04% of the participants. Those students have obtained 

the highest results in terms of successful, respective and freedom, and the least evil and budget-

factor. Such students had the best attitude about cash and the greatest overall love for money. 

Nevertheless, the financial skills are poor. 

 (2) Money repellents of the people covering 5.06% of the community of the school. These 

students scored the highest quality and trust ratios in the evil element and process. These people 

regard money as bad and have a negative attitude to money. But they have excellent budgeting 

capacity.  

(3) Careless money admirers comprising 56.96% of the population of students. The respect and 

achievement factors of these students were average, but other factors were least. They usually 

value capital, but don't think it has many positive effects, such as appreciation and 

independence.  

 

The next step in the study is to look at the relationship between specific clusters and student 

ethics. Recent research has shown that admirers of cash have embraced unethical conduct 

further, whereas repellents of capital have stronger ethical positions. The admirers of wealth 

had a moderate moral view. Case 1 and 2 differed significantly. In both instances, cash worse-

traders viewed such acts as more moral, accompanied by disregarded capital admirers. Based 

on Case 3 or 4 there were no significant differences. Demographical considerations including 

race, age and gender were not significant reasons for loving money or the different classes.    

V. DISCUSSION 

 

The present study has shown significant results that are valuable for accounting training and 

employers. Generally, students of accounting found vulnerable accounting behavior immoral. 

These are good results as the students are future professionals and it would appear that the 

students ' perceptions were positive for ethical education. The research also indicated a positive 

attitude towards cash for Chinese accounting graduates. Students thought money was good, 

and symbolized liberty. Nonetheless, they didn't agree that cash was evil. Such findings can be 

clarified through a process of self-selection and/or socialization. McCabe et al. (2006) argued 

that business majors have chosen their major because of their potential future high income, 

which is the reason why they have deliberately chosen to compensate for the love of money, 

and influenced their perception. However, in the training of accounting professionals, 

professors not only educate students with sufficient professional skills, but also affect students 

to have higher accounting professional emotions, moral concepts and legal concepts. China has 

gradually entered a law-rued, any illegal will be monitored by special law enforcement 

departments. Economic crimes will pay a huge price. 

 

The results show that love for money may theoretically adversely affect the ethical behavior of 

accounting students at college, particularly with regard to unlawfully accounting practices. 

However, the relationship appears to be more complicated when the activity is more 
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questionable. For example, Case 2, which is obvious violations of accounting principles were 

more likely to be regarded by money-governors, who had a very positive attitude towards 

money, as ethic and monetary repellents than by money worshipers, as more unethical. In Cases 

4, which represent questionable earnings management, however, there were no significant 

relationship.  

 

Reliability and Validity 

 

For the Reliability and Validity, because this research used questionnaire, respondent can 

choose whenever and wherever at their convenient, it’s free from participant error. As this 

questionnaire is anonymous and promised the respondents’ personal information and identity 

will be protected, so it may avoid participant bias. For the researcher error and researcher bias, 

the questionnaire of this research is spread through the Internet and automatically records the 

data, so the results are objective and validity. And according to the Cronbach’s Alpha Test, 

α= .635, which is larger than .60, proves the reliability of the research. 

 

Limitations 

 

The conceptualization of the characteristics of personality is just one way to capture the 

building. The results should in other words not be taken as the entire measure of personality 

characteristics of the perception. In addition, this paper cannot be used by all accounting 

students since a sample of three of the Chinese universities, and not included the post graduate 

students. Maybe research involving accountancy students from more universities could extend 

possible directions in further research. In order to enrich the interpretations, awareness and 

sensitivity of accounting school pupils to questions of fraud, moral and ethics, it is important 

also the analysis of the personality differential in relation to love and money and ethics. 

 

Theoretical Contribution 

 

For the company, most college students have no working experience and have strong plasticity 

after entering the company. If they just graduate and enter the company, the managers can 

distinguish their psychological types of money highly, then they can know who has stronger 

preference for money, and money can become the motivation to motivate them to work hard, 

which has a positive significance for the development of the enterprise. And it will help 

company to establish appropriate recruiting criteria and training programs for these future 

accounting professionals to adapt to the business situation. For accounting educators, it is 

essential for accounting educators to have an idea of how their students exhibit different ethical 

perceptions based on their different attitude toward money. The educators can design better 

accounting ethics courses that will positively affect accounting students’ ethical perceptions. 

 

VI. CONCLUSION 

The research also indicated a positive attitude towards cash for Chinese accounting graduates. 

And love for money may theoretically adversely affect the ethical behavior of accounting 

students at college, particularly with regard to unlawfully accounting practices. However, the 

relationship appears to be more complicated when the activity is more questionable. It’s 

important for education institutions to understand the different attitudes of college students 

with different psychological types of money, can better guide them, prevent the occurrence of 
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crime caused by no work and money worship, and help them establish positive opinion of 

money. 

 

This study cannot be used by all accounting students since a sample of three of the Chinese 

universities, and not included the post graduate students. Maybe involving accountancy 

students from more universities could extend possible directions in further research. The value 

of ethical behavior will remain stressed by teachers. The love for cash should be seen by future 

employers as a significant moral factor for their employment decisions.
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